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WEEKLY REVIEW 


A Slight Flurry in Business Causes Great Activity Among 
Traders—The Market Will Have a Hard Time Mak- 
ing Any Permanent Improvement — Crops 
Are Making Slow Progress. 


A review of the market in canned foods for the past week 
would be but a tiresome repetition of the weeks that have 
passed, without life or activity of any notable sort; but what 
if we could but turn to the world at large and review the 
things that are happening therein! Wars and rumors of war; 
strifes, strikes and contention; money worries and falling 
prices in stocks and bonds; a universal yearning, if not loud 
demand, for a reduction in all prices, that the cost of living 
may descend to a fair level, on the one hand, and demands 
for higher wages by the workers on the other. The poor old 
world is breaking out in sore spots and boils all over its face, 
socially, financially, industrially and even religiously, for there 
are unmistakable evidences of the greatest sweep of bigotry 
the country has ever seen, and all done by self-styled Ameri- 
cans, Who prate of the freedom in this country, but deny it 
to all who differ with them religiously. Freedom for those 
_ who think as they think, but anathema for thoce of every other 
opinion or shade of faith. An honest review of the times in 
which we live today will be read, a generation hence, as the 
account of a fools’ paradise. 


And are we in this industry free of this taint? Well, 
let’s see. There is no market in canned foods, and yet we 
are acked and expected to report the market! In fact, when 
there is the least ‘‘doing’’ in canned goods, we are looked to 
and expected to tell the most! 

The one thing that struck us forcibly this week was the 
realization that if the canned foods market ever shows a tiny 
spark of life, it will be so eagerly grabbed at by everyone in- 
terested that the young improvement will indeed have a hard, 
if not impossible, time to survive. Down on the Shore this 
week they felt a slight flurry in tomatoes and some other 
goods, as evidently a few timid buyers ventured into the market 
because they had learned that the acreage of canners’ crops 
would most probably be severely cut this season and the packs 
light. At the first blush of this new life bulletins began to 
fly to all points of the compass, seeking business and offers; 
and before the ink ws dry on the first edition, extras were 
out announcing a further advance of 1.10 of one per cent 
upon the former prices, and the “market growing strong.” 
That young market will have to be born a giant if he expects 
to withstand the onslaught of these order-hungry friends of 
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the industry. And it would be well to keep that fact in mind, 
to steel yourself against these first and earliest admonitions 
to get in while the market is on the rise, 

And on the other hand, there are those who tell us that 
if we think the canners are going to reduce their packs this 
season to any material extent, we have another thought com- 
ing to us. Well, we have not said we thought so, but merely 
that the canners, in self protection and common sense, should 
see that the packs are held down to a minimum. If we told 
the truth we would probably have to admit that we do not 
believe the packers will cut their outputs as they should, but 
that by far the vast majority of them will play smart and get 
up a good pack, so as to take advantage of the other fellow 
who is going to cut down his pack. In all the years that we 
have known the business we have heard it referred to as a 
big gamble; and so, being gamblers, we may expect to see 
them take a chance, as they have always done in the past. 

They should note, however, that it is said in New York 
that there is not the slightest inclination towards speculation 
in canned foods. Now, it takes two to play this game, and 
if the canners put up the goods on a gamble, and the buyers 
refuse to buy, from a lack of speculative nerve, it will result 
most disastrously for the gamblers. Those who ar@ still 
obsessed with the idea that the people must and will buy 
canned foods, regardless of price—as they said when they 
packed $2.00 tomatoes and clogged the channels of distribu- 
tion even to this day—would do well to read the views of the 
New York State observer, and digest them thoroughly. They 
will be found on another page in this issue. 


All reports at hand seem to indicate that the acreage is 
not being contracted for either in corn or tomatoes in any 
section of the country upon anything like a normal basis. The 
exception would seem to be peas, which promise a fair-sized 
acreage; but if the reports are true about corn, and will con- 
tinue so, there is hope for this article. Canners are not taking 
‘tomato acreage, but the growers are preparing to grow toma- 
toes, for, with a finger at their noses, these growers say the 
canners will can. 


As we have intimated, there was a slight flurry in the 
canned foods market this week. Nothing to be excited about, 
as even a small amount of buying takes on large proportions 
under present circumstances, but the fact must be recorded in 
the interest of honesty and “truth telling.” 


Much fine spinach is coming to town and has been selling 
at attractive prices, if the canners were not: loaded up with 
last year’s spinach pack, and not interested in the article at 
any price, The unfortunate newspaper reports about this 
article have not done this fine vegetable in cans any good, and 
have made the canners weary. And it is probably just as well 
that they are. If the spinach market improves, there will be 
time enough in the fall to add to the present supply, and not 


much chance to unload the spring pack before the fall. 


Strawberries are coming into the market, and it would 
seem that in spite of the heavy frosts and freezes of last 


month this crop is a fair one. Prices as yet, of course, are 
high, and the weather has not been favorable to the maturing 
of the crop. It has been too cold and wet. 

In days of old the pineapple fleet, which would have been 
in our harbor at this time, would have made the whole city 
redolent with the delicious perfume; but not now. Such pines 
as now come to our canneries come in crates and not in car- 
goes, and are high priced and handled to but a very limited 
extent in this city. 

The pea crop, we understand, is making quite good prog- 
ress, and “steamboat” peas will shortly be plentiful enough 
if the canners want them. Our Western friends will laugh 
at the idea of buying peas by the hamper or bushel in the 
pods, but there is still a very good demand for these peas, 
much preferred by a considerable trade. 

Such market changes as have taken place will be found 
on our regular pages, and as the condition of all canned foods 
in one market is the same in all, a review of any of the leading 
markets, given under their various heads, will supply without 
repetition here. 

The strike situation in this city has not changed since 
last week. Baltimore has the unenviable reputation of being 
the worst in the country in its seamen and printers’ strikes, and 
the week closes with a deadlock in both instances. 
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MEETING OF THE MICHIGAN CANNERS’ ASSOCIATION. 
. Mich., May 4th and 5th, 1921. 
By SECRETARY WM. McEWING. 
This meeting, like the one at Grand Rapids, March 30-31, 
was well attended, was snappy from start to finish, and full 
of real meat essential to the working out of present canner’s 
problems. 

The college force went the limit in their hospitality in - 
furnishing a pleasant room for our meeting—taking the crowd 
on a tour of inspection of the campus, with the heads of the 
different departments ready for us to show and explain what 
was doing in these several departments, and in addition to 
many other courtesies an excellent lunch was served by the 
Domestic Science Department. 

We found that the college was ready and anxious to assist 
the canners in their crop problems and also in their problems 
relating to scientific methods of canning to assure wholesome 
fod products, 

The brokers and supply men were in evidence and fur- 
nished a banquet at the Kerns Hotel, which was perfect in 
every detail and brought together not only the canners, brok- 
ers and supply men but also the State officials, whose offers 
to co-operate with the canners to build up the canning in- 
dustry of the State, made this banquet well worth while. 

A standing committee was appointed to keep in touch 
with the college so that the institution may be familiar with 
the canners’ problems at all times, by which working arrange- 
ment, the canners are assured of the best in scientific methods 
in crop production, the benefit of a continual check on our 
process, so as not only to cut down the economic waste on ac- 
count of spoilage, but at the same time safeguard the consum- 
ing public by furnishing canned goods dependably wholesome. 

The fruit section held a separate meeting at the Downey 
on the morning of the 5th and will hold its next session at Hol- 
land on the 17th. 

As a result of a conference with State officials, Michigan 
is assured of daily inspection service for 1921, and to simply 
state that Michigan canners are pleased at this assurance does 
not suffice. 

The fruit section has recently adopted specifications for 
grading, which, with the daily inspection and close check by 
the laboratories of the college and the food and drug depart- 
ment, will place Michigan canned foods ag the most scientific- 
ally packed fruits in the country. 


WM. S. KERN DEAD 


A well-known figure in the machinery supply field died 
on April 27, 1921, at his home in Wilkes-Barre, Pa.—Wnm. S. 
Kern, the maker of the Kern lightning finisher, for catsup and 
products of that nature. A wide circle of friends will learn 
of his death with real sorrow. 

Speaking of his death, the local paper said: 

“William S. Kern, prominent inventor and manufacturer, 
died last night at his home, 444 South Main street, after a 
week’s illness of complication. Mr. Kern gained considerable 
prominence for himself and this community by his invention 
of the Kern lightning catsup finisher, which is extensively sold 
in all sections of the country. He conducted a factory for the 
manufacture of his patent on Pennsylvania avenue and em- 
ployed a large number of men. F 

“Mr, Kern was born at White Haven forty-eight years ago. 
He spent the greater part of his life in Wilkes-Barre. His 
father, Charles B. Kern, of 307 South River street, for many 
years owned and conducted the Blue Ridge canning factory, at 
Zuzerne, and it was here that the son devised his plans for 
finishing catsup in the process of manufacture. 

“The deceased was one of the city’s best known and most 
highly esteemed citizens. He was a talented musician and also 
possessed an excellent singing voice, and for years was a mem- 
ber of Concordia. . 

“Besides his widow, who before marriage was Miss Lucy 
E. Behler, he is survived by his parents, Mr. and Mrs. Charles 
B. Kern. The funeral will take place Sunday afternoon with 
services at the home, conducted by Rev. R. B, Webster. In- 
terment will be in Mt. Greenwood Cemetery. 


WANTED—Experienced Catsup and Soups Cook. Give 


reference and salary expected. Address The Loudon Packing 
Co., Terre Haute, Ind. 


WANTED—Position as general superintendent with me- 
chanical and managerial ability. Have had many years’ 
experience in the canning industry in all its lines. Wish to 


connect with some progressive house. Address Box B-863 care 
The Canning Trade. 


NEW YORK MARKET 


All Signs Point to Short Packs—Market Shows No Concern— 
Buyers Will Wait—No Semblance of Speculation Left in the 
Market—Tomatoes Remain Quiet—Maine Holders 
of Spot Corn Refuse to Sell—Some Life to Peas— 
Spinach Gains Slightly—Picked Up In Passing. 


Reported by Telegraph, 


New York, May 13th, 1921. 


The Situation—-Almost every piece of news arriving in this 
market from primary points that deals with the 1921 packing 
possibilities, points to a short pack. This information so far 
has not reflected in any way upon the prices of the canned foods 
concerned. At least there is no evidence of such in the buying 
by the trade. Going back several weeks, one can see how the 
market has been over run with stories. Even though the mar- 
ket has been saturated with all kinds of reports, the prices 
have remained the same. Where prices have changed, there 
have been but slight shadings recorded. What the trade is 
doing is waiting until all the facts are in. This appears to 
be a very wise move. Some reports may be true, while others 
no doubt will have no bearing whatever on the subject. Such 
rumors could be spread merely as propaganda to benefit one 
end of the line. This waiting policy could be used as an ex- 
planation of this hand-to-mouth, no price changing attitude of 
the market. It has been said ‘‘there is not an ounce of specu- 
lative element left on the street.” What happened last year 
seems to have taken the life all out of it. The shrewd buyers 
are giving the situation careful attention and in consequence 
will be able to get in on the ground floor, when this feeling 
in the market has cleared away. 

The general tone of the canned goods market is quiet. 
Small trading of the hand-to-mouth class is the only thing in 
evidence. A distinct easing off has been noted, which could 
be used to indicate the beginning of the summer season buy- 
ing. Occasionally future buying is noted, but this is not very 
frequent. The future buying is done mostly under cover, and 
only by the fortunates who have weathered last year’s storm 
and come out with cash reserves. Taking the buyers as a 
whole, they are waiting until they can see the other end of this 
complicated packing situation. What is necessary for a clear 
understanding is an air devoid of rumor and possible propa- 
ganda and one that can be boiled down to real hard facts. 
What is going to happen will be a wild rush for goods. All 
along the line every one will reach the same decision at the 
same time. 

Tomatoes—Tomatoes are quiet, some activity has been 
displayed, but such is generally a momentary spurt. Some im- 
provement has been shown regarding prices. Buying confi- 
dence is lacking. Canners are reluctant to accept some of the 
prices offered, due to the higher cost of the new packs. What 
bothers the jobbers is the continued and persistent rumors 
afloat regarding the short pack. The speculative element is 
lacking and this is just the part needed to help boost things 
along. Southern, State, Western and California puree are 
more or less alike in tone, not much activity being displayed. 
Some sales are noted but they are not of the former class. 
The prices remain the same as quoted last week. No. Is, 
50a55¢e; while No. 10s change hands at $3.00. There has been 
a price advancement noted in movement of tomatoes. The 
prices quoted being 75c for No. 2s, while No. 3s were quoted 
at $1.05. The prices marked up showed a gain of 5c per 
dozen on the sizes mentioned. 

Corn—Corn is quiet. This is a waiting market. Some 
holders of fancy Maine corn have been reported as refusing 
spot business. The prices quoted on this class are $1.40. It 
has been expressed as a belief that this grade of corn would 
sell at $1.42a1.45 before any appreciable loosening up by the 
holders will be noted. What is holding up on sales of this 
canned vegetable is the uncertainty of the packing situation. 
One estimate given out recently was that more than 25 per 
cent. of the 1920 pack would be put up this year. Middle West- 
ern corn is moving, but in a small way. The prices quoted 
are 85c on Western standards, while State standards are sell- 
ing at $1.10a1.15. 

Peas—tThere has been a little activity displayed in this 
tinned product. Cheap lots are moving, especially the kind 
that has been in the market for the past few weeks. Chain 
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store buyers are on the ground and watching every move. The 
sales reported are mostly of the class that run around a dollar 
or a little better. Standard peas are quoted at $1.10. West- 
ern, State and Alaska fancy No. 1s are quoted at $3.60, while 
No. 4s are changing hands at $1.60a1.85. 

Succotash—Succotash is quiet and dull. There is but 
a limited call for this product. The only demand that seems 
to be is the daily hand-to-mouth kind. The only outlet to sup- 
ply is the consumer and this is mostly covered by the chain 
store buyers. Maryland No. 2 standards are selling at $1.30, 
while Maryland extra standards are changing hands at $1.05. 

Spinach—There has been a price gain in spinach recent- 
ly. This is due partly to the evidence that a short pack is forth- 
coming. This seems to be inevitable. The only real buying is 
the hand-to-mouth kind. This seems to be the general mar- 
ket procedure. Eastern spinach No. 2 standards are quoted 
at $1.20a1.25, while No. 3 standards move at $1.85. Cali- 
fornia No. 2% standards sell at $1.05. 


Canned Fruits—The approach of the summer season has 
had a tendency to making trading light. This season al- 
ways brings a greater or less supply of fresh fruits. The 
recent cold snap bit into the crops pretty hard in some sec- 
tions. It caught the apples in the bloom and some of the 
pears and peaches. The supply will not be as plentiful from 
some localities as it has been in the past. The indications were 
for a bountiful year, but the freeze has to a large extent re- 
moved that feeling. This should in a large measure help the 
canner. . 

Apricots—Apricots are active to a large extent. Export 
order are plentiful. The demand seems to have quickened 
to a large measure. Spot goods are pretty well cleaned up. 
The better grades remain on the market to supply the demand 
as it presents itself. The market remains firm at former prices. 
Standard 2%s are noted at $1.25. California choice $1.80. 

Apples—Apples are featureless. Offerings are few and 
what demand there is is slight. Some sales are reported, but 
very often sales are not made. State 10s are reported at 
$4.25 and State 3s at $1.75. Maine 10s are quoted at $4.50. 

' Peaches—The demand for this fruit is not heavy. Al- 
though the tendency is to brighten as the summer draws near 
for this is the season for this kind of fruit. What demand 
exists is the present day-to-day kind. The only outlet to supply 
is the one direct to the consumer. Chain store buyers are on 
the job to pick up a bargain where one should exist. Most 
of the jobbers are of the watch and wait policy. Reports 
are frequent of a short pack. Yellow free standard 24s are 
org at $1.90. Choice 2%s, yellow free, are selling at 

Pears—This fruit is dull as compared with what it has 
been. Orders are not infrequent, but the sharp trading that 
has characterized this market seems to have faded into dim 
oblivion. Export trade is the only outlet worthy of mention. 
This outlet is the only thing superficially that keeps this fruit 
alive. Very often, where sales are made, they are quoted at 
$2.00a3.50. Kiefer standard No. 3s are quoted at $3.00a3.25. 
California Bartlett standard 2%s are selling at $3.10. 


Pineapples—There is some activity to be noted in this 
tinned fruit. The selling spurt of a few weeks ago does not 
seem to have entirely disappeared. Spot stocks seem to have 
been entirely cleaned up. The approaching season seems to 
have some bearing on the situation. More pineapple is con- 
sumed during the summer months than at any other time of 
the year. This is a bright spot in the canned fruit line. Ha- 
wiian grated is the only class on sale in this market at present. 
The price quoted on No. 2 standard Hawiian sliced grated, is 
$2.75 and No, 2 extras are $3.00. 


Cherries—Cherries are dull. Sales are reported but the 
snap and dash of selling is lacking. The only demand to sup- 
ply is the daily consumption, and there is sufficient stock in 
hand to cover present needs. California 2% standards are 
quoted at $2.50. California choice 2%s are moving at $2.70. 

‘anned Fish—tThere is some activity noted in this class 
of tinned products but the activity is confined to small lots 
only. Trading as a whole is quiet. No changes of importance 
are to be noted. Some Red Alaska salmon is moving, but the 
whole aspect of the situation is unchanged from last week’s re- 
port. The jobbers have adopted the waiting policy and some 
will awaken when it is too late, The only real outlet is through 
the consumer. Summer is near at hand and hopes are held 
out for a brisk movement when the weather gets settled. 

Salmon—Spot Red Alaska salmon is reported at $2.00. 
No ready movement into retail channels is to be noted. What 
demand exists is only the day-to-day type and this can readily 
be served with present stocks. Chums are moving, but the 
movement is light as compared with its movement in the past. 
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The Coast market has more real selling life than this market. 


Red Alaska 1920 pack, No. 1 tall are quoted at $2.95a3.10, 


while medium reds No. 1 tall are listed at $1.35. 

Sardines—There is some activity to be noted. Sales are 
made, but the bristling, snappy movement is lacking. Govern- 
ment surplus stocks held to upset matters more or less. Small 
lot sales seem to be the order of the day. With only the out- 
let to the consumer to be supplied, present stocks will cover 
any demand thus created. Some jobbers are on the watching 
and waiting stand, due to the delay in starting the plants in 
the packing centers. 

Shrimp—The demand for this tinned fish is slight. The 
market as a whole is dull. Current requirements are the only 
needs to be supplied. Replacement sales are lacking, except 
as occasion arises. 

Tuna Fish—Tuna fish is more or less quiet. Demand is 
weak. Spot holdings reflect a more or less weakness. Chain 
stores have their buyers in the market and bargains are taken 
up when they appear. Replacement sales are not in order and 
this tinned fish is moving into retail trade slowly. California 
White 4s are quoted at $6.50 per case. California blue fin 
%s are quoted at the same price. 

Oysters—Oysters are in but slight demand. The sales 
that are made are only for the day-to-day consumption. Big 
sales are not the order of the day. The prices generally quoted 
f, o. b. factory are 3 oz., $1.35; 4 oz., $1.40, and 8 oz., $2.80a 
2.85. 

PICKED UP IN PASSING. 

“The 1921 pack of canned foods will not be marketed in 
the usual way,” said a well informed operator. ‘‘I mean there 
will not be the usual advance buying that has occurred in 
past seasons. Buying ahead is speculation. That word has 
an unpleasant sound these days. ‘Firm at opening, and ‘sub- 
ject to approval of prices’ are regarded as unfavorable con- 
tracts. I do not think that either will be used to any great 
- extent. There will likely be buying at definite opening prices, 

known to the buyer when he signs his contract, but I do not 
look for a promiscuous purchase of all commodities. 

Special lines, I think, will be sold at opening prices. These 
are apt to be California asparagus, string and lima beans and 
peas, especially the firm sieves. These, I think, will stand 
out as exceptions to the general buying neglect. Aparagus 
and peas are selling, but in a small way. I do not think corn 
or tomatoes will appeal to the trade, at least for some time, 
and as to fruits, there is unusual prejudice against California 
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packers on account of their 1920 experience and I prophesy 
canners will find it hard selling their offerings at opening 
prices. 

It seems to me normal conditions will not be here until 
the 1920 packs and the tag end of preceeding year’s produc- 
tions are cleaned up. So long as they exist they will prove a 
disturbing factor and it strikes me as though the entire dis- 
tributing machinery should get to work to wipe out this sur- 
plus. We should start with a clean slate. The sooner we 
eradicate the record of the past the better off we will be, This 
can be done in the shortest time by close selling and the re- 
tailer is the prime factor. Low prices to the consumer with a 
rapid movement of goods is the solution, not only last year’s 
good, but the 1921 pack ag well.” 
man Brothers. 


It has been reported that Libby, McNeill & Libby, of 
Chicago, will sell to a banking syndicate a bond issue of be- 
tween ten and twelve million dollars. It is expected this will 
be offered to the public in the near future. This has not been 
officially announced as yet but statements have been given out 
to the fact that details have as yet not been completed, but 
that the figures were approximately correct, 


Chain store and wholesale grocer buyers, in the canned 
foods trade, at a recent meeting endorsed the distributors’ 
plan of the Canners’ Association, presented to them by the 
Secretary of the organization, Frank E. Gorrell. Also by the 
former president, Frank Gerber. A committee was appointed 
to work out details of co-operation. 


William W. Wilson, president and manager of his own 
canned foods house, died of pneumonia on May 7th while visit- 
ing relatives at Pittsburgh. He was 68 years old and was 
for 20 years in the wholesale grocery business in Pittsburgh 
with his father. At the end of that time he moved to Phila- 
delphia, where he established a canned foods business with 
offices in the Bourse Building. 

The contract which has been announced by the National 
Wholesale Grocery Association, is being criticised considerably 
in the market, especially by canners and brokers, who are of 
the opinion that it is favorable alone to the buyers and does 
not take into consideration any of the interests of the canner 
and shipper. It is thought that there is likely to be some 
modification of the draft at the convention of the national 
wholesalers in Chicago next month. 


HUDSON, 


AYARS “1 “NEW PERFECTION” PEA and BEAN FILLER 


No valves to wear out and leak brine on the 


floor. 


Will not waste brine. 
Fills absolutely accurate. 
_ Has positive can feed. 
Does not cut Peas. 
Guaranteed capacity up to 12O cans per minute. 
Cut gears throughout. 


No Cams. 


No Levers. 


Has no rubbers to catch cans after the become 


worn. 


Only Filler for BAKED BEANS. Has 


measure and separate saucer. 


If measurefails 


to drop part or all the quantity of beans the can 
will show slack to inspector. 


OVER 80 SOLD THIS PAST SEASON 


THIS MODEL MADE FOR No. 1, 2, 3 & 10 CANS 


AYARS MACHINE COMPANY, Salem, New Jersey 


BROWN BOGGS COMPANY LTD., Hamilton, Ont., Sole Agents for Canada. 
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CHICAGO MARKET 


Some Tendency Towards Larger Buying—Improvement Slight 
—Low-priced Tomatoes—Corn Being Sold Very 
Low—It Is Said Spot Peas Are 
Cleaning Up, 


Reported by Telegram 
Chicago, May 13, 1921. 


The Market—Conditions are practically unchanged from 
last week, and, with the exception of the evidence of a little 
growth of demand and a tendency to larger purchases of 
canned foods, the trend of distribution is unimproved. The 
slight increase in distribution is not regarded as permanent, 
but of a superficial character. 

A buyer said to me: “This little liveliness of movement 
is on the surface. It does not go down deep and is somewhat 
like the foam on the waves. ; 

In futures in canned foods sales there is, however, a de- 
cided improvement, as retailers have begun to buy and to 
show their confidence in the market. - 

I sat at the desk of one of the largest buyers and sellers 
of canned foods in the United States, and that means in the 
world, during the time when he was glancing over the future 
orders for the day which had been handed to him for his 
inspection. 

He had a bunch of orders, numbering about one hundred, 
and showed me signed future orders from the following points, 
among others: Spokane, Wash.; Lewiston, Me.; Newark, N. J.; 
Salt Lake, Utah; Harrisburg, Pa. 

The orders—many of them—vwere important, running to 
300, 450 and 3875 cases, assorted kinds and grades. That is 
scattering business, some is not. The goods were all bought 
under the private labels of the house, 

If this business is representative of general conditions we 
are likely soon to have more future business than can be taken 
care of and wholesalers will have to begin to place their con- 
tracts for future delivery very soon. 

Canned 'Tomatoes—Indiana sold some No. 2 tomatoes of 
standard quality this week at 82%c less freight to Chicago, 
and some No. 8 standard at $1.05 less freight to Chicago. 
Prices quoted for shipment to Chicago are as follows: 
Indiana standard No. 2 f. o. b. factory 
Indiana extra standard No. 2, f. 0. b factory 
Indiana standard No. 3, f. o. b. factory 
Indiana extra standard No. 3, f, o. b. factory 
Maryland standard No. 2, f. o. b. factory 
Maryland standard No. 3, f. o. b. factory 
Tennessee standard No. 2 f. o, b. factory 
Tennessee standard No. 3, f. 0. b. factory 

These prices are for car load lots lots, f. 0. b. canneries. 

Canned Corn—The cheap or low priced offerings still 
continue to hold the market. Ohio is selling some corn at 
75¢e f, o. b. cannery for 2% cans standard. Iowa is offering 
to sell at 80c f. o. b. cannery for standard and Illinois is 
selling at 80c f. o. b. cannery, freight allowed to Chicago. 

Canned Peas—The spot stock or surplus in Wisconsin 
is rapidly cleaning up and fancy and extra standard Alaskas 
and sweets are getting hard to find. 

There has been a sudden demand, too, for peas in No. 
10 cans which has absorbed about half the surplus owned 
by canners. Some of the twos have been sold at low prices, 
far below the opening of 1920. 

I have heard of sales as follows, f. 0. b. Wisconsin, dur- 
ing the past week, viz.: 

One thousand cases 24/2 standard 5s sweet, f. o. b. can- 
nery, 90c; 1000 cases 6/16 standard 5s sweet, $3.50; 500 
cases 6/10 standard 4s sweet, $3.75; 1000 cases 24/2 stan- 
dard 4s Alaska, 95c; 1500 cares 24/2 extra standard 5s 
sweet, 90c; 2000 cases 24/2 fancy 5s sweet, $1.15; 1000 
cases 24/2 near fancy 4s sweet, $1.30; 500 cases 24/2 stan- 
dard 8s Alaska, 95c. All f. 0. b. cannery. 

Several canners which have been holding out of the mar- 
ket all during) the spring on account’ of low prices are 
now coming in to close out their holdings, but their quantities 
are small. 

Future peas are beginning to sell in a limited way, but 


not generally, 

Michigan Fruits — Several lists of futures have been 
shown this week of Michigan fruits at prices much lower than 
last season, of course, and wholesalers are showing some dis- 
position to place orders. 

Spot Michigan canned fruits are closely cleaned up and 
a recieas and cherries of 1920 pack have gone into second 

ands. 

California Fruits—The surplus of California and Wash- 
ington canned fruits here and on the Pacific Coast is moving 
— into consumption at the low range of prices recently 
made. 

Prices equal to 50 per cent. off the 1920 opening price 
with freight added to Chicago about represents the average 
sales. Sliced yellow cling peaches are on exception, however, 
and are scarce and higher. 

WRANGLER. 
IS MILK CANNING GOING WEST? 


Is the East losing its grip on its title to supremacy in 
the milk industry? 

Recent Western publications which tell of the growth of 
the milk-condensing business on the Pacific Coast are causing 
a great stir up state, which always has held first place in the 
milk industry. 

“The endless bickering over milk prices in the extreme 
Eastern States,” according to the Pacific Dairy Review, is at 
the bottom of the Western activity, and this is believed to be 
the factor that is undermining New York supremacy. 

Washington already is one of the big states in condensed 
milk production, and California is getting started, according 
to this same periodical. California is already turning out four 
times the quantity she produced five years ago, while her last. 
year’s output had a value of over $8,000,000, and if the dairy- 
men maintain a constructive policy toward the consumer, the 
recent rate of multiplication promises to continue. 

Forward-looking men in the milk-producing industry are 
beginning to realize that dairy manufacturing interests, with 
nationally advertised brands and with large domestic outlets, 
are a valuable asset for any section to possess. In view of the 
shift in the relation of supply and demand in the milk market 
and the certainty of keener competition from Western produc- 
ing sections, the Eastern producing interests are considering 
their status carefully before driving away dependable outlets 
for milk willing to buy on the basis of existing market con- 
ditions, 

The situation is further enhanced by the opening up of 
the Orient, which looms up as another important factor in the 
condensed milk industry, and which it is thought will also 
tend to favor the Western States. 


PICKED UP IN PASSING 


Exports for the month of March for salmon amounted to 
1,199,464 pounds, valued at $190,526. England was the prin- 
ciple buyer, taking 288,000 pounds, which was valued at $79,- 
800. Germany ranked second, getting 231,370 pounds for 
$24,619. Mexico received 145,839 pounds for $13,926, and 
the Philippine Islands, 116,164 pounds, valued at $7,270. 
These were the largest importers for salmon. 

The Massachusetts Institute of Technology expects that 
next fall they will begin a course in fisheries. This will be 
under the direction of Prof. S. C. Prescott, acting head of the 
Department of Biology and Public Health. The course will be 
along the lines beneficial to the fish and packing industries, 
with a certain amount of engineering and the study of fish, 
clams, lobsters and their food products. 

The course will include business administration, so the 
men taking the course will be able to act as managers for 
companies dealing in these commodities. By replacing other 
courses for those dealing with marine life, the course will be 
adapted for the packing industry. Professor Preccott will 
confer with packing men in Chicago shortly. 

The Windholz Canneries, Inc., of Syracuse, have been in- 
corporated to do a general canning and preserving business, 
with a capital stock of $450,000. Incorporators include C. A. 
Windholz, A. F. Hopstein, H. B. Steckel, all of Syracuse. 

James A. Colbert has been made manager of sales for the 
Colbert Brokerage Company, of Preston, Md., after resigning 
the sales managementship of the Eastern Shore Brokerage and 
Commission Company, 

U. H. Dudley & Co. has moved into its new three-story 
colonial quarters, at 100 Varick street, this week. The firm 
made its change Saturday and Monday, after being on Hudson 
street for many years. The new building is colonial in type, 
and the firm has the distinction of being practically the only 
brokerage house in the United States with its own building. 
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CALIFORNIA MARKET 


Demand Continues Fa‘rly Satisfactory—Apricots Advance— 
Asparagus Prices Stand—Fine Quality of “Grass” Com- 
ing In—Exports to Be Helped—Coast Notes, 


Reported by Telegraph. 
San Francisco, May 138th, 1921. 


The Market—The demand for California canned fruits is 
keeping up in a manner that is very pleasing to all concerned. 
Wholesalers and retailers are buying only as goods are needed, 
but consumption has been greatly stimulated by the matrial 
reductions in prices. The lower grades are moving especially 
well and stocks of these are being rapidly reduced. The pros- 
pects of a light crop of apricots this year, dut to frost damage, 
have led packers to advance prices on this fruit, while reduc- 
tions have been made on some grades of pears to get better 
action. Taken all in all the situation is much more promising 
than seemed possible a few months ago when packers made 
drastic reductions in price. The strike of marine workers is 
interfering with deliveries to some extent, but it is believed 
that this will be settled at an early date. 


Asparagus—The tentative prices on the 1921 pack of 
asparagus put out by the California Packing Corporation just 
prior to the opening of the canning season have been made 
the formal opening prices of this concern, the only ehange 
being a minor one on a grade that is not considered important, 
When these prices were first announced other packers com- 
plained that they were too low and put out quotations that 
were slightly higher, but the C. P. C. hag decided to stick 
with the original list. The pack of this vegetable to date 
has scarcely been up to expectations, coo] weather having held 
back the growth of grass, with the fresh markets absorbing 
more than was thought possible. Light rains have fallen in 
the growing districts of late and the asparagus now being har- 
vested is of very fine quality, but warmer weather would be 
an advantage. Canners report a substantial increase in busi- 
ness since definite prices have been named and since it has 
been established that reductions are entirely out of the ques- 
tion. 


Spot Fruits—The California Packing Corporation has 
made another revision in its price list on spot fruits, and has 
made a change in its prices on spinach. Slight advances have 
been made in apricots and cherries, to conform to crop con- 
ditions, while pears have been reduced slightly. No. 10 
peaches are also lower in an effort to stimulate interest in this 
fruit. The pack of spinach has proved lighter than was antici- 
pated and prices have been advanced five cents a dozen on the 
smaller sizes and twenty-five cents on the No. 10 size, 


Peas — While the packing of peas will soon be under 
way in California opening prices on this vegetable have not 
been announced by local canners. Utah packers are also with- 
holding the naming of opening prices and the only business in 
this line is being done by selling agents of canners operating 
in the Middle West. 

The canned tomato market is about as unsatisfactory as 
it has been at any time. Canners feel that they should get 85 
or 90 cents for standards, but buyers have their ideas anchored 
around 75 and 80 cents and seem to be able to pick up stocks 
at these figures. Growers are not receiving much encourage- 
ment to plant a large acreage and the crop this year will be 
a light one. 


Exports—California canners and exporters are greatly in- 
terested in the announcement that has been made by the War 
Finance Corporation to the effect that it is ready to assist the 
financing of California canned and dried fruits for export. 
Herbert Fleishacker, president of the Anglo and London-Paris 
National Bank has received a telegram from Eugene Meyer, 
Jr., chairman of the War Finance Corporation, explaining the 
nature of the assistance that can be given. This communication 
is as follows: “It has been represented to the War Finance 
Corporation that there is difficulty in financing exports of Cali- 
fornia packing products. Remembering your discussion of the 
same subject some weeks ago, I am authorized by the directors 


’ finance packing products for export. 


to inform you that the War Finance Corporation stands ready 
to make advances to responsible banking institutions which 

This may be done in any 
of the three following ways: 

“First—For prompt shipment against deferred payments. 

“Second—For future shipment within reasonable time 
against either prompt or deferred payments after arrival in 
— countries where goods are under definite contract for 
sale, 

“Third—For prompt shipment to warehouses at foreign 
distributing points or to be held there for the account of Amer- 
ican exporters and bankers for marketing out of warehouses. 

“Each application, of course, would be considered on its 
merits in accordance with the law and the corporation's regula- 
tions, copies of which are being mailed to you.” 


The regular annual meeting of the stockholders of the 
California Packing Corporation will be held at New York on 
May 17, but R. I. Bentley, president of the board of directors, 
has already made his annual report. In part this is as follows: 

“The operating profit shown in the attached consolidated 
income account is after absorbing the loss on inventories of 
merchandise and supplies, writing off depreciation, and pro- 
viding for Federal taxes. The loss in investments is due to 
the fact that for the first time in a number of years the Alaska 
Packers’ Association failed to show a profit. In spite of all 
precautions the inventories were larger than a year ago, and 
in order to squarely face the new conditions resulting from 
the depression in business throughout the country since the 
fall of 1920, your directors decided on drastic methods and in- 
ventoried all stocks on a replacement basis, the losses having 
been absorbed in arriving at the net income. The company 
has no contracts which the management would prefer to cancel, 
and liquidation of the accounts receivable has progressed satis- 
factorily since the close of the fiscal year. It is gratifying to 
report that the volume of business for the present year to date 
is equal to that of a year ago. It has been profitable, and 
there is no reason why that state of affairs should not con- 
tinue. 


“All properties and plants have been maintained in good 
condition, and in addition to writing off all repairs and re- 
newals, the su mof $672,955,22 have been set aside for 
depreciation. Regular quarterly dividends have been paid 
on the outstanding capital stock of the company at the rate of 
$6 per share per annum, and the directors feel that the state- 
ment and the present outlook warrant the continuation of the 
same.”’ 


Coast Notes—The California Packing Corporation is the 
largest concern of its kind in the world and its stockholders 
number about 4300. It operates seventy-one plants in Cali- 
fornia, Oregon, Washington, Idaho, Utah and the Hawaiian 
Islands, with headquarters at San Francisco. In addition it 
has several ranches, comprising about 30,000 acres of land. It 
is one of the very few great companies having no funded debt 
of any kind. All of the preferred stock has been retired and 
all holdings are on a common basis. In normal years about 
75 per cent. of its pack is sold in advance of packing and 
all but about 10 per cent. of the output is disposed of in 
the domestic market. 

Its assets, according to the statement recently issued, are 
$44,299,068. Land, buildings, machinery and ranches are 
valued at about $13,000,000, while investments In otner com- 
panies amount to more than $8,000,000, 


Isidor Jacobs, president of the California Canneries Com- 
pany, of San Francisco, has returned home from a business 
trip to Europe and declares that there is open opposition among 
buyer’ there to shipments of American goods in vessels of the 
United States Shipping Board, Many foreign buyers, he sa‘d, 
insist on inserting a clause in their contracts to the effect that 
the goods are not to be shipped in United States Shipping Board 
steamers. One of the main objections is that there is always 
trouble with the settlement of claims for shortage. It is also 
said that the Shipping Board takes advantage of every techni- 
eality in its bills of lading. For instance, in the bill of lad- 
ing is a clause which specifies that all claims must be pre- 
sented in writing within twenty days after the arrival of ves- 
sels. Frequently a vessel is in port from ten to twenty days 
before the discharging of cargo is commenced and if a short- 
age is found agents refuse to entertain the claim. falling back 
on the clause referred to. The complaints have been placed 
in the hands of California Congressmen for action. 


“BERKELEY.” 


—— 


THIRTY-SEVENTH ANNUAL MEETING, WESTERN CANNERS 
ASSOCIATION—HELD IN THE HOTEL SHERMAN, 
CHICAGO ILLINOIS, TUESDAY AND WEDNES- 

DAY, APRIL 19th and 20th, 1921. 


“WHAT SHOULD BE THE CANNERS’ POSITION TODAY?” 
By Mr. Royal F. Clark, Vice-President Western Canners’ Association. 


The jobbers ought to take a definite position during the year 1921 and 
I think a somewhat different position from what they are taking. 

e have heard, as usual, at this convention a great deal about co-opera- 
tion. In fact, ever since I have had anything to do with association work 
we have talked co-operation. I think the term, as I said last spring, was 
used more during the war because we found that with that co-operative 
effort this country could really do something and really did something and 
won the war quicky. I say, we talked about it and while I am an optimist 
as to the future of the canning industry, I am somewhat of a pessimist 
as to the word “co-operation” or rather the co-operative effort that we are 
going to get out of the canners. And I am somewhat of a pessimist as to 
how much co-operation we are going to have between the canners and the 
jobbers. I want to tell you right now that right there lies a whole lot of our 
trouble. We come into conventions and we agree to do certain things—and 
there is not. a man here but what believes that we ought to have practically 
no acreage in the corn line, we all agree that the acreage on peas ought to 
be not only materially reduced but cut to the minimum. 

And if we were to discuss the question of quality which if followed in 
the production of canned peas means a wonderful decrease in quantity we 
would all agree that we should pack quality, both in peas and corn and 
yet the question is, will we go at it and do it or is it all talk? 

I was an officer of the Wisconsin Pea Packers’ Association, started to work 
there as soon as I went into the business about ten years ago. There have 
been times in the past when we would agree as far as you could—of course, 
the Federal Trade Commission—we don’t hear so much from them now—used 
to have something to say about this agreeing, but it was agreed among all 
the canners that there ought to be a decrease in acreage, but did you get it? 

Now, every pea canner in Wisconsin and every pea canner in the United 
States will agree that we ought to have quality and not so much quantity and 
yet last year up in our state—this is the rst time that I have ever had to 
make the admission and I don’t like to make it—there was more junk packed 
than ever before in the history of the industry, after all the years of 
preaching of quality, instead of quantity. 


And that has had a great deal to do, I believe, with the situation today, 
the depressed market. Of course, as Mr. Phelps has said, we expected 
depression and it is here but what are we doing to help remedy the situation? 


You had a wonderful opportunity to increase demand. A short time 
ago when the National Inspection and Publicity Campaign was on every 
canner in the United States was asked to join and every canner in the United 
States should have joined. The jobbers of this country, instead of taking a 
different view, as they did, should have backed that proposition to the utmost, 
should have thrown all of their prestige back of it and every canner in the 
United States, I say, should have signed that original agreement and the cost 
would have been a very small percentage of what it actually was to those who 
went in. If you had done that when it was presented back in 1918 and 1919 
I want to tell you you wouldn’t be here with the long faces you have today. 
You would have had a wonderful increase in consumption and your corn 
stocks would have dwindled away, I believe, in the next few months and 
you could have gone on and put up another pack. 


You say that is all theory. I have followed this question of inspection 
all the way through. I was on the Educational Committee and heard the 
different experts who went over the proposition and knew all the possibilities 
of the campaign. But we did not do it. A few signed here and there. We 
did not get anywhere near the number of cases that we expected. 


Now. we have the revised plan. I wonder if we are all going to sign. 
We have got to get down now to bed rock and criticise and quit patting 
each other on the back if we are going to do any constructive work. Ara 
we going to sign this one or are we going to go on, go on producing, and 
not pay any attention to the question of demand? This is the big question that 
that confronts the canners of America today. 

The trouble is that we are like the fellow that lived up near the farm that 
I was raised on whose house leaked. Somebody asked him why he did not 
shingle it. ‘‘Well,” he said, “when it rains I can’t and when it doesn’t rain 
I don’t need to have it shingled.”” That is the position of the canners. That 
is the position that they have maintained during the past years. When things 
were all right, when goods went up and went out, why, they said, ‘““We don’t 


need any campaign of education or advertising, don’t need it. We can sell 


our goods.” I want to tell you the canners of this country during the past 
years have been a self-satisfied set. Up in my state you can go to certain can- 
ners and they will say, “I can sell my products. I don’t need the help of 
anyone. I don’t need all this co-operation. I don’t need to belong to any 
association. I can sell my product,”” and you go on to the next one and they 
say the same thing. ‘ 

I suppose at the time that this revised contract is presented to you you 
will say like the old fellow did whose roof leaked, “Well, now, we haven’t 
got the money.” We will never get anywhere if we maintain that position. 
I say now is the time to sign and get busy. I don’t think we have to pay 
any attention to the supply if you do. 2 

Now, just a word to the jobbers. I don’t think the jobbers take the right 
Position when they say any of them, “We will not buy any futures in 1921.’ 
Qf course, there is their side to that question, some argument, good argu- 
ment. They have been buying futures at a price that the canners have named, 
which is a small profit over the cost, and then we go on in this country 
and put up a pack of sub-standards and put them on the market at a price 
away below the standard and set the price of the standard by this sub-stan- 
dard and we have them on a hoe and we have not been dealing with them on 
a correct basis. 

If the canners of peas would only put into practice what they preach, 

quality, in 1921, why the jobbers would not lose any money by buying futures 
at the prices that have been named, which is a small margin of profit over 
cost. But what has happened? 
_ You are selling sub-standards, or standards, they call them, and some- 
times they are sub-standards, at 90 cents, 85 cents today. And then there are 
Packers up in Wisconsin that I am afraid go right out and pack another 
bunch of standards and sub-standards without paying any atention to quality 
and they know that those peas are going to cost them around $1.20 a dozen 
and they have got to come into the Chicago market and sell them at 85 and 
90 cents. Can you beat it? 
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MR. S. C. BELL: Year after year and decad 


after decade it has been 
Proven conclusively that the correct way to distribute canned foods was by 
the sale of futures prior to the planting season. It doesn’t make any par- 
ticular difference what some individual may think about it. Experience has 
proven that method to be sound, economically, for all parties at interest— 


the canner, distributor and consumer. And when through hypnotic commer- 


cial influences we endeavor to disregard fundamentals of the industry you 
can have but one result—chaos. and an undigestible surplus which can only 
spell the elimination of profits and general dissatisfaction. 


There is one thing that is a little bit constructive that I would like to give 
you, and that is in reference to getting corn from the grower. I don’t suppose 
there is a commodity which is sold off the farms of the United States but 
what the buyer grades the product. I don’t care out in Iowa whether they 
sell oats or field corn or hogs or cattle or what it is, the buyer tells us what 
grade it is, whether our hogs topped the market or whether our cattle topped 
the market—they tell us all about it and pay us a price accordingly. But, on 
the other hand, we go out in Iowa and we make a contract for sweet corn, 
agreeing to pay a certain price for Evergreen corn. We don’t say anything 
about what grade it should come to our factories. We just make one price. 


This year we are contracting to pay $8.00 for Evergreen corn, we will say, 
and that is the only form of contract that we have been signing in the past. 
Now, that produces a condition which is absolutely detrimental to quality. We 
hear a great deal about quality, but every year, regardless of everything 
that is done, inspection and everything else, we have the usual amount of 
inferior quality put up. : 

Now, it is high time that the corn canners would come to a realization 
that what they ought to do is to make their contracts with their growers 
for sweet corn to can, that they specify in those contracts that the corn will 
be graded and specify the prices that you will pay for each grade. 

This year we are like everybody else, reducing. We are operating only 
one factory. Two of our factories are idle, but we are not going to can any- 
thing but Country Gentleman and we are paying for fancy Country Gentleman 
corn $11.00; for extra standard Country Gentleman corn $9.00 and for standard 
Country Gentleman corn $8.00. We say in the contract that we will pay those 
prices for those grades. That can be done because we have done it before 
and it has succeeded. 

On the other hand, when you have a man that grows twenty acres of 
corn for you and he is a pretty good sport and the first few days he brings 
his corn in the quality is all right. Then there is a state fair or a show or 
something else comes around and he neglects bringing that corn in and when 
it comes in some of it has the husks on, it is not up to standard, but you 
hesitate to say anything because he has been a good customer for a good many 
years, he has been a good grower and the result is that you pay for that 
corn at the same price that you were paying for his good corn and that poor 
quality corn goes right into the factory and goes in the pack with the other 
corn and you call it all standard. That is a thing that should be avoided, 
especially at a time like this when the market is depressed. 

: f we are conservative packers then we will work out of the present 
situation just that much sooner. Let’s all quit thinking we are speculators 
instead of manufacturers. We are all more or less guilty but NEVER AGAIN! 
We thought we knew how to keep in the beaten path but every time we drew 
cards we had the best hand and apparently we thought the luck couldn’t change. 
BUT IT ALWAYS DOES. Now, instead of industry being speculative and 
the same as a game of chance we have all discovered that the old law. of 
supply and demand is again in the saddle and there to stay and you can’t 
beat the game by breaking the rules and we will all have to recognize that. 
There isn’t anything rosy ahead, but we are around the corner and if we 
will all recognize the fact that the reconstruction period is from “NOW ON” 
and make our plans conservative we will come through all right. 


“THE APPEAL TO THE HOUSEWIFE.” 
By Miss Virginia Page, former Domestic Science Editor, Sears Roebuck & Co. 


First of all, I desire to prefix the word “Practical” to my subjects, and 
add the phrase: ‘Sells Canned Foods,” so that it reads, “The Practical Appeal 
to Housewives Sells Canned Foods.’”’ I wish you to remember my subject, 
even though you do not remember another word that I say. ; 

Men. including canners, wholesalers and advertisers, are finally begin- 
ning to learn (with emphasis on the word finally beginning to learn (with 
emphasis on the word finally) that women are the great purchasing agents 
of the family. If they want to sell something to a woman, they must ad- 
vertise and talk to her, and with an appeal that will reach her. 

I have, until recently, been connected with a great merchandise distribut- 
ing house, that sells consumers direct. It was my business to plan food illu- 
strations, and to advertise foods to consumers by giving practical food lessons, 
recipes and practical suggestions for the use of all canned and package foods 
listed in their grocery catalogue. I had a million women for an audience, and 
wrote many, many thousands of lines and pages, some good, some not so good— 
but this experience taught me to distinguish the good appeal from the poor 
appeal, because I was so situa as to be able to check up more or less 
definitely the results of certain advertisements. 

When the average Mrs. Jones, Brown or Smith goes into this grocery 

store and looks at that display of canned foods, do you think they see beyond 
those cans the toilers of the earth? Not a bit of it. They never get beyond 
the bull’s head, the lion’s head, the dog’s head and those foolish looking fac- 
tory pictures on the can labels. Since it is said that a serpent tempted the 
first woman to disobey and eat of the tree of knowledge of good and evil, it 
would seem that a true regard for allegorical lore would justify canners 
in putting the picture of a boaconstrictor on the can label—if he really wanted 
her to eat the contents of the can. 
We will have to admit there is nothing very inspiring about such can 
bels. None of these animal pictures ever induce a woman to buy a can 
of food. It’s only folks like you and me who have imagination, who can see 
the romance beyond those cans—not that great army of housewives. They 
— get one whit bevond the can lable. and that husband and family of 
theirs. 

I told you all the fine things I thought about the canners in the beginning 
of this little talk—now I’m going to tell you just what I think of your can 
labels. It is my one “pet peeve” in the canning industry. You know the 
canner blames the label manufacturer, and the label manufacturer says he 
makes those labels because the canner wants them. If I had enough capital, 
I woud go into the label manufacturing business just to prove my point. . If 
the canner absolutely refused to have such ‘labels, as we see today, the 
manufacturer would make a different kind “mighty quick.” 

If when Mrs. Smith goes into the grocery store she should see on the 
can labels an attractive illustration of the food prepared for the table, 
and on the other side several brief, tested recipes for preparing that eanned 
food—would that not be something to stimulate the appetite and create desire 
for that food? Then, if just at that point a bright alerts grocery clerk stepped 
up and said, “Yes, Mrs. Smith, those recipes were written by a practical 
food expert and with every dozen cans you buy, we will give you..an. attrac- 
tive illustrated booklet telling all about how to prepare all canned foods and 
vegetables in many ways, and how to use them in planning your meals, 
would that not be good practical advertising ? : 


The most practical “ad” I ever saw on a canned foods label read: ‘Dear 
Madam: Cook and serve this can of corn just like you have always cooked corn 
and help to eat it. If it does not taste fine to you that way, try my way.” 
Then they gave two or three recipes for canned corn—all printed on the label. 
How much quicker do you think Mrs. Smith would be induced to try d 
foods if some methods like these were used? I know how much quicker they 
would buy, because I am a woman and know their mental attitude. 

The thing to do is to put some inspiration into the can labels (and into 
the clerk and grocer, too, if possible) to take the guesswork, the prejudices 
and fears out of the housewife’s buying. . 

But to return to the printed page and that method of advertising. I dis- 
covered housewives did not read detailed descriptions of scientific processes, or 
advertisements filled with scientific terms. If they did read them, they made 
very little impression. at least they sold very little canned food. A woman 
will not bother to read generalities; she hasn’t time and will read very few 
scientific discussion.s 

e uneducated woman, as well as the cultured women of today, is in- 
terested and is seeking information about food values, grades, quality, com- 
parative prices, ete. She is talking about them as never before. The house- 
wife and mother is anxious to learn what to feed her family. Her heart is 
in the feeding of her loved ones, and she wants to know how to contribute 
to their welfare. But scientific terms and a description and scientific process 
must be administered to her in very small doses. It must be condensed, and 
such discussions must be coupled with that ever old, yet ever new appeal to 
the “Blessed Sense of Taste’ and supplemented by very practical and timely 
suggestions and recipes for cooking and serving. 

I once heard a “‘big’”’ advertising man say: “There is just one way to 
sell foods—tell them how good it is going to taste—show them by allustration 
how appetizing it is going to look and picture an atmsphere that is conducive 
to happy enjoyment of the family meals.” 

I am not a theorist. For six years I have been in the front line trenches fol- 
lowing the barrage of big advertising campaigns to sell canned foods to con- 
sumers. 


I am going to give you several concrete examples of advertisements which 
I know sold canned foods. The appeal was principally to the sense of taste 
and to create desire for that particular food. I am not reading these “ads” 
because of their great literary merit, but because they moved the goods, and 
you know that is what counts. 

A buyer came to me one day saving that he had quite a supply of apple 
sauce in stock and requested me to give it a feature article in the next catalog. 
I wrote this article entitled ““Grandmother’s Apple Cobbler’ and was pleased 
to see the goods go out, “Grandmother’s Apple Cobbler.” 


Close your eyes for a moment and drift back through the years. It isn’t 
hard to recall the taste and that all pervading savory aroma of grandmother's 
apple cobbler, is it? It doesn’t need an expert memory to picture once again 
the apple cobbler when shet cut the first big generous slice and you got sight of 
what the youngsters called a “double decker.” The piping hot juicy apples, 

a layer of crispy baked crust between—then with cream, ah! the gods 
would have reveled in anything as delicious as this. 

Don’t wait. Make this vision of appetizing goodness a reality. Our Mont- 
clair Brand Apples are just the thing for an apple cobbler. But if you like 
other fruit cobblers better we have the fruits for all of them—cherries, peaches, 
apricots. blackberries and all the rest. Every can is filled with good ripe, sound 
fruit at a price that makes them an economy. 


Apple Cobbler—Sift 4 cups of flour with 9 teaspoonfuls salt; mix 2 table- 
spoonfuls butter with 2 tablespoonfuls lard and rub lightly into the flour. Add 
14 teaspoonful baking soda to 2 cups of sour cream, stir well and add to ‘flour. 
Turn on floured backing board, rill out lightly 4%, inch thick. Line a deep 
baking pan, then prick all over with a blunt form, sprinkle bottom with a 
mixture of flour and sugar. Half fill with Montclair Brand Apples drained 
from the juice. Sprinkle with 4% cup sugar and ‘4 cup juice. Wet the edges 
with a litle flour and water mixed, and put on a middle crust 14 inch thick. 
Add flour and sugar and fill with apples. Add upper crust 4 inch thick and 
quite large. Press the edges firm!y together and roll it into a border. Prick 
well with a fork all over the top and make several openings about an inch in 
length. Bake in a moderate oven three-quarters of an hour. e 


Actual figures showed a substantial increase in the sale of such foods 
as canned spinach, sweet potatoes, pumpkin, tomatoes. beets, sea foods and 
many others, after writing special feature articles giving comparative food 
values with methods of preparation. 

The appeals. which in mv work proved most successful, and which many 
other food advertisers have used with profit in selling canned foods to con- 
sumers, are as folows: 


1. Teach the housewife how to prepare canned foods in an appetizing 
and attractive form in a number of different ways. 
2. Use little heart-to-heart common sense talks in teaching the house- 
wife the cleanliness, wholesomeness, convenience, economy and nutritive 
value of canned foods. 


Point out to the housewife that because of the process of perfect steriliza- 
tion to which canned foods are subjected, they are absolutely sanitary. Show 
her that they are much more sanitary than’ most of the fresh fruits and vege- 
tables which she serves on her table. 

8. Teach the housewife the comparative food value of fruits 
vegetables. 

(When the housewife has learnd the high mineral contents of canned fruits 
and vegetables, and that these minerals are very essential to the growth of her 
children and to the good health of the grown-ups, in her family, when she 
has learned that canned fruits and vegetables contain a far greater percentage 
of these vital mineral elements than many of the foods which she has been 

- t d feedi her family—then the housewife will add canned fruits 
and vegetables to her daily fare in far greater quantities than at present 
and omit some of the less healthful foods.) 

4. Be ific in tions to the busy housewife. It is not enough 
to say, “Let canned foods help you in planning your daily menus.” Suggest 
some menus. Show her how to plan menus and that canned foods make the 
planning of meals easier. 

Don’t ask the housewife to do the thinking; folks are innately lazy— 
they do not like to be asked to think. Of course, when I say folks, I do not 
mean just women folks. We are all afflicted that same way. 

5. Use deductive reasoning in your appeal to the housewife concerning 
canned foods. at is, reason from that which she already knows and be- 
lieves. to that which you are trying to teach her. If she thinks a can of 
Peas, corn or tomatoes is a perfectly safe and sanitary food to feed her fam- 
ily, show her that a can of spinach or a can or meat (or any of the foods 
which she believes unwholesome) are just as safe and sanitary—because all 
are preserved by a process of perfect sterilization, and that this process 
is just as adequate to preserve and keep the food wholesome and sanitary in 
the one case as in the other. 

6. Advertising to a housewife. She must be taught what advertising 
really does for her. She must be shown that advertising actually reduces 

the cost of the product to the consumer, because an article which moves fast 
on a small margin of profit can be sold cheaper to the consumer than an 


and 


THE CANNING TRADE. 


article that moves slowly, and on which the dealer must necessarily require 
a larger per cent. of profit. Also, that the firms spending a great deal of 
money to advertise to her cannot afford to put out an inferior grade of 
product; that their future business depends upon her approval and continued 
use of their product. 


7. Lastly, the appeal that never fails, the first hand or direct appeal 
to the palate. 


The big luncheon we had today with the delicious peas, corn, green beans 
and proven. and every man and woman in that room went away divested of 
prejudice against canned foods. and a friend to the industry. 

It is possible to reach the women of the clubs, at church socials and 
other organizations of women, by first hand advertising. Also reach the 
girls of the co-educational schools, colleges and high schosls. The women 
of enlightenment and education in many other lines, know but little about 
canned foods and their merits. They regard it as the proper thing to dis- 
credit canned foods, and to ostracize them from their tables. They need 
enlightenment as much as the middle class. Opinion is formed and usage 
influenced by the educated women, teacher, lecturer and speaker. 

I have heard so much during this convention about over-production and 
o> “fa eaaaaaeaas that I want to get behind the wheels of consumption and 
push: 

I am _ vitally interested in the future of th egreat canning industry, 
because of the great service it can render industry, because of the great 
service it can render housewives and humanity in general, and because I 
believe that to help in conserving the food supplies of the world is the highest 
public service any man or woman can render their country or fellowmen. 

American canners agree to pack only quality foods, preserved by the 
most scientific and sanitary methods known to them, and if jobbers and deal- 
ers agree to handle good, pure foods, and all combine to do their utmost 
to educate the American housewife along practical lines, then the future of 
the great American canning industry is assured, and I for one am a BOOSTER! 

“SPLIT THE NICKELS.” 
By W. R. McCreery, Western ” Mills, Marshalltown, Iowa. 

To my mind the making of penny change, splitting a nickel, or common 
sense merchandising, is one of the greatest things that confronts us today. 
It applies to the producer and especially to the canner. It applies to the 
jobber and it applies to the retail merchant and to the consumer. It is one 
of the biggest things that confronts the world today in merchandising. For 
the next few years it is going to be a question of quality at a price. 

How can we expect to deliver sweet corn in Texas for a ten cent retail 
or —— cent retail? It must retail at eleven, twelv. thirteen or fourteen 
cents. 

The housewife has been driven to the retail merchant in the past years for 
flour and for sugar and for everything else. She has gotten acquainted with 
him. The hard times and all is driving business to the retail merchant and the 
up-to-date and the live-wire merchant has the most wonderful opportunity 
in the world. The jobbers of this country shculd help him and the canners of 
this country should help him. You must scatter the seeds and make them 
grow. I just want to leave that thought with you today. 

PRESIDENT VIRDEN: First we will have the report of the Committee on 
President’s address by Mr. Dickinson. 


REPORT OF COMMITTEE ON PRESIDENT’S ADDRESS 
By Mr. Dickinson, Chairman. 


_ The Committee on President’s Address wishes to congratulate this Asso- 
ciation on the masterly address that it received yesterday and to thank the 
president for the serious study that he gave the matter. 

Your committee recommends. 

1.That the new plan of the National Canners’ Association be endorsed 
and our members urged to co-operate and sign the new form of agreement. 

2. That our traffic committee be directed to cause immediate, urgent and 
persistent pressure to be brought to secure a substantial reduction of freight 
rates our territory to the Pacific and Atlantic Coast points. Also that the 
committee be directed to co-operate with the traffic committee of the National 
Canners’ Association whenever practicable. 

3. That while the rate of brokerage is a mater of individual contract 
between canner and broker. depending on the service rendered we disapprove 
of the principle of a double commission on a sale, merely because two men co- 
operate to make the sale. 

4. In reference to the elimination of the meat packers from the handling 
of canned foods, we agree with the president, that we have no quarrel with 
the grocery jobbers and recognize in them a true, proper and legitimate 
source of distribution of all food products; but we believe that we, as pro- 
ducers of large lines of human food, should be entitled to every facility of 
economic distribution of them to the consuming public, and that the public 
should be entitled to procure them through every available channel that can 
make prover distribution. 

_ 5. In re a canners warehousing corporation; inasmuch as the warehous- 
ing laws of the various states vary in their provisions we believe that it is 
wise that this matter be referred to the several state associations. 

REPORT OF NOMINATION COMMITTEE. 
By Mr. Dickinson. 

E. W. Virden. Iowa, President; Roy F. Clark, Beaven Dam, Wisconsin, 
Vice-President ; C. E. Tulleys, Chillicothe, Ohio, Secretary-Treasurer. 

For Directors—E. W. Virden, Iowa; Roy F. Clark, Wisconsin; Ralph Kemp, 
24 B. Gill, Michigan; J. J. Anderson, 
: Charles yers. inois; J. R. Stokely, Tennessee; J. M. i 
Nebraska: W. L. Crites, Ohio. siaiianiasad 

Mr. Chairman, I move the report be approved and that these officers be 
elected the coming vear. 

(Upon the motion being put by Mr. Dickinson it was carried unanimously.) 

PRESIDENT VIRDEN: Gentlemen of the convention, there isn’t any of 
you that can appreciate more highy the honor that you have bestowed on 
me by a reelection to this office. I appreciate that it is more than anyone is 
entitled to. We have a great organization here covering fifteen or eighteen 
states and we have one hundred men in it that are just as capable of con- 
ducting the affairs of this association as I could be under the most favorable 
circumstances and even more so, I feel that I have given a great deal of 
time and labor for the benefit of the canning industry, somewhat to the detri- 
ment of my own business and while I would like very much to accept this 
re-election, I feel that I can’t do it in justice to myself and I believe you 
will be better off if you will put some other man into the position. 

The meeting refused to consider his withdrawal, but after considerable 
debate Mr. Hill moved that. the records of the meeting regarding the election 
of presidents be expunged and that Mr. Royal Clark be elected as president 
for the ensuing year. 

(The motion was carried unanimously.) 

PRESIDENT VIRDEN: I thank you, gentlemen. Now there appears 
to be a vacancy in the vice-presidency. The committee has not been dis- 
charged. It is up to them to supply the nominee for vice-president. 

MR. SWAIN: I offer Mr. Hill for the place of vice-president. I make 


that motion that Mr. Hill be elected to the office of vice-president. 
(Upon the “wa 3 put by the president it was carried unanimously.) 
ank you, 


MR. HILL: gentlemen. 


‘ 


REPORT OF AUDITING COMMITTEE. 
The Auditing Committee has filed their repotr in which they state that 
they have examined the accounts of the Secretary and find them to be cor- 
rect as recorded. 


COMMITTEE ON “BUY A CASE OF CANNED FOODS WEEK.” 

PRESIDENT VIRDEN: Now, there is still before us this question of 
the Case Sale Campaign that was brought up yesterday. I am going to state 
that we had a little conference, Mr. Strasbaugh and a few others, in regard 
to that, and I made this suggestion, that we appoint our incoming officers 
and Board of Directors as a standing committee with authority to take this 
subject up at any time in connection with committees appointed by the 
National Association and by the Wholesale Grocers’ Association and by the 
Brokers’ Association, then to be a joint prposition, the details f which will 
have to be worked out carefully, if we put the thing ovre in a big way that 
means success. If that meets with the feeling of you gentlemen, I would 
be glad to have a motion to that effect. 

(The motion was carried unanimously.) . 

Adjournment sine die. 

AN OUTSIDER’S VIEWS ON CANNING CROPS. 
(Extract from the Mount Morris (N. Y.) Enterprise, 
Wednesday, April 27, 1921. 

Editor Enterprise: 

There has been a lot of talk in this region lately about can- 
ning crops, what it costs to raise them and what prices they 
ought to bring. This article is written in the hope that it may 
throw some light on both these questions. The writer has no 
financial interest in the question on either side. If the canners 
go broke, he won’t lose a cent and if the farmers lose out, no 
loss will fall upon him except such loss as comes to every 
citizen of a community whenever somebody starts a fight. He 
owns no canning stock at all and no farm lands in this vicinity. 
Now, just a word about the cost of raising crops. It has 
become the style lately to get some smart fellow to come to 
town with a printed schedule and a silver pencil to figure costs 
for the farmer. 
and ‘‘over head expenses” and ‘‘farm statistics.” It was a wise 
guy who once said ‘Statistics are fiction of the dullest kind.” 
You can get statistics to prove anything you want to prove. So 
when one of these silver pencil fellows begins to figure, it is 
good policy to light your pipe and get ready to smoke him out. 
He will tell us, to a cent, just what it costs to raise and harvest 
a ton of peas, for instance, but you and I know that the cost of 
a ton of peas is different on every farm in Livingston county. 
The cost of any crop depends upon a lot of things which no fel- 
low with a silver pencil and a table of statistics can possibly 
solve. Soil, fertilizer, tools, methods of cultivation and of har- 
vesting, all go to make up cost. The nature of the soil goes 
with the land; all the other things are the result of brains. So 
we may say roughly .that the cost of any crop depends upon 
two things,—land and brains. 

That is why costs are different on different farms. 
land is different and it is tilled by different sets gf brains. Here 
is a good illustration: If you have the right machines and 
know how to run them, you can make a first-class bedstead for 
about $15.00, but if you tried to make the same bedstead with 
a saw and hammer, it would probably cost you $50.00 and it 
wouldn’t be as good. The material would be the same; the 
difference in cost is due to brains. Brains get the proper ma- 
chinery for the job and learn how to run it to the best ad- 
vantage. This fact is nowhere more striking than in the grow- 
ing of crops. 

So, when one farmer makes the public statement that he 
cannot afford to grow peas for less than $76.00 a ton, he is 
probably telling the truth; but so also is another farmer who 
claims he can do the same thing at a profit for $60.00. 

Now, here is the point to the whole argument. The law of 
supply. and demand is still working. It keeps longer hours than 
the farmers and it never takes a vacation. Wnenever the price 
of an article gets too high, people refuse to buy it until it drops 
to it’s proper level. We are witnessing just this situation in 
the shoe and clothing trades right now. Shoes and clothing are 
necessities. People must have them and still they refuse to 
purchase, and all the wealth and power of manufacturers and 
dealers combined can’: start the public buying. 

Food is also a n“zessity, but there are so many kinds of 
food that we have a wide choice. We could live quite com- 
fortably, for instance, it we never ate another spoonful of peas, 
so why pay fancy priccs for peas with potatoes at forty cents? 

It looks very much like this to an outsider: If the farmers 
try to sell peas at a yiic2 so high as to net a profit to a few 
incompetents, there w:!: 2e no peas sold, and the many farmers 
who could make a pr¢!i; at a lower price will be compeiled to 
raise crops for which ifvir land is not suited, and for which 
they will have to take « !ong chance on the market. 

The writer has b:un a member of the Grange for many 
years. He has noted with pleasure the efforts made to instruct 


The 


the farmers in the best methods of growing crops, stock-rais- 
ing and all other things a farmer needs to know, but he does 
not remember a single instance where the Grange has gone into 
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This fellow talks glibly about “personal labor’ 
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the business of price fixing. Price-fixing by any organization 
is a hazardous joh. No matter where the price is fixed, it is 
bound to hurt soniebody. If it is high enough to protect the 
poor workinan, it cuts down everybody’s sales to nothing, and 
if it is low enough to create large sales, only those who have 
had brains can make the money, 

One farmer complained loudly because the farmers are 
the only class who do not fix the prices on their product. This 
is a fine argument, but it has one fault—it isn’t true. There 
are very few commodities on which the producer fixes the price, 
and most of them are patented. The producer may NAME a 
price, but he can’t FIX it. If he names it too high, nobody 
buys. The successful man is he who can name a price high 
encugh to get a profit, but not high enough to stop his sales. 
Tc do this, he must know the market conditions in every section 
cf the country. He can’t simply name the price he would like 
ic gct and say “Take it or leave it.” If he does, the public will 
leave it. 

The canners are in the same boat as the farmers. They 
can’t fix their selling price. For several months past they 
couldn’t even name any prices. All over the country their sales 
are at a standstill. Any price which they may offer for canning 
crops is little better than a guess, and past history shows 
that they have guessed too high more often than too low. There 
are mighty few canning concerns which haven’t gone through 
a re-organization at some period in their history and dozens of 
them are having precisely that troube today. 

It is hard to estimate, without actual knowledge, how 


~much money the two canning concerns in this village pay out 


each year right here at home, but it must be a tidy sum, More- 
over it is paid out at the time of the year when it does the 
most good. The local merchants will all say “Amen” to that 
statement. In any fruit or vegetable country, a canning fac- 
tory is the biggest asset of the community, and it is hard to 
figure out the motives of the men who would try to cripple 


‘such an institution. 


It is said that many farmers would like to accept the pres- 
ent offers of the canners, but are restrained by the fact that 
they have signed away their right to dispose of their own pror- 
erty. When they did this, they doubtless thought they were 
handing over their property to competent people. Such things 
sometimes happen to the best of us. We all make mistakes, 
but we get over it after a time. And if some farmer found 
he had make a mistake in signing such a contract, and asked 
to have it cancelled, what would you think of a man who would 
meet him with a threat of ruin for not sticking to a bad bar- 
gain? Is such a bluffer to be treated merely as a clumsy fool, 
or is he to be handed over to the District Attorney to be prose- 
cuted for intimidation? 

About sixty years ago the writer’s father sold a fine farm 
in the valley, and up to this time, the writer has always re- 
gretted the sale. Now, however, he has no regrets. He wouldn’t 
care to own and operate a farm in a locality where he was ex- 
pected to surrender his judgment and his rights into the keep- 
ing of somebody else; but if he did own a farm here, he cer- 
tainly would run it himself. He would feel much better to- 
ward both himself and his neighbors, to go broke on his own 
judgment, than to go broke on the judgment of one or two 
outsiders, AGRICULTURIST. 

TORSCH AND SUMMERS COMBINE. 
A combination of big canning interests, of more than ordi- 


. nary importance, is announced this week, in the formatiou 


of the Torsch-Summers Company, with Mr. F. A. Torsch as 
president; C. G. Summers, Jr., and D. H. Stevenson, vice- 
presidents; C. P, Torsch, treasurer, and J. R. Baines, secrc- 
tary. This mere statement announces the thorough mixing cf 
these two old companies into one large concern. The firm c* 
Cc. G. Summers & Co., was founded and began its cannins 
operations in 1872, and a few years later the Pearson Packitys | 
Co., which later was taken over by the Torsch Packing Coni- 
pany, came upon the scene, and both of these firms have since 
been prominent as Baltimore canners. Recently the Summers 
Company discontinued their plant at Jessups, Md., and built. 
a fine new plant at Russell and Worcester streets in RBalli- 
more. They began business on Camden street, where they 
made cans, as well as filled them, but this plant was ahban- 
doned upon the completion of the new plant. 

On the other hand, the Torsch Packing Company iive 
just abandoned their large plant on the water front at Clement 
and Lawrence streets, but have a fine large plant at Milford. 
Del., and likewise a plant at Vineland, N. J. Under the aw 
arrangement with a fine plant in Baltimore and one at M_1- 
ford, Del., the new company will be able to care for a big. 
amount of business in the finest way. We understar:1 tnat 
the capitalization of the new firm is $400,000, devided 7150,400 
preferred stock bearing 7 per cent. and $300,000 common. 


he 
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LOSS FROM SPURIOUS PEA SEED. 


Farmers buying seed peas for this year’s planting, and 
more especially canning factories and large growers contract- 
ing for their next year’s seed, are advised by the United States 
Department of Agriculture to go directly to seed growers wher- 
ever possible or to buy their seed of dealers of known respon- 
sibility. The rag-doll germinator test, which promises to be- 
come universal in the testing of seed corn for diseases and 
reproductive ability, can also be used to test the germinating 
qualities of peas and beans, but beyond that the purity of the 
variety is of first importance. 

Unsuitable for Canning—Canners in Maryland and Dela- 
ware learned this to their cost last year, as about 1,700 acres, 
30 per cent, of the total pea crop for canneries, was planted 
with seed that proved to be spurious. The department has re- 
cently conducted an investigation of the substitution. The 
Alaska variety is generaly used for canneries in these States. 
The Alaska grows a vine about 30 inches high, with pods be- 
ginning to form at the sixth or eighth joint, giving early de- 
velopment and a uniform time for maturity. The later quali- 
fication is important, as farmers nowadays mow the peas in- 
stead of picking them, and all that are not in a stage for use 
at the time of mowing are a total loss. These pea vines are 
then run through a machine called a viner, which delivers the 
peas ready for factory processes. 

The Alaska also is a white-flowered pea, and any except 
white-flowered peas darken when processed for canning, there- 
by deteriorating the packed product. The spurious variety sold 
as Alaska grew to a length of 5 or 6 feet, and did not begin 
to bloom until it had made considerable growth. It then set 
pods through a long period, finally having the whole range 
from blossoms to dry pods, but at no time having a satisfactory 
yield of peas at the right stage for canning. In addition, many 
of the pea vines bore colored flowers, and when processed the 
peas from these turned dark and stained the liquor to almosi 
an inky hue, giving the buyer or consumer the impression that 
the product was unclean or spoiled. 

The department found that the objectionable peas came 
from certain growers in Idaho and Washington, some of whom 
were honest, but some of the dealers appear to have taken ad- 
vantage of a threatened shortage in seed peas to perpetrate 
substitution. There is another variety which is locally known 
there as Alaska but which does not have the qualifications de- 
sired by the Eastern canners. A number of law suits have 
grown out of the situation, but there seems little likelihood 
of injured parties recovering more than the price paid for the 
seed, although the damage they sustained was far greater. 
The dealers’ integrity seems to be the only practical protection 
against repetitions of the same situation. 


AMONG OUR READERS. 


Everett, Wash., April 12, 1921. 

Have just received a letter from one of our Eastern brok- 
ers in which he states that the wholesale merchants through- 
out his district have entered into an agreement not to place 
orders for any future goods, stating that they will only buy 
goods as their business requires them. 

If the canning business had been founded on this basis to 
start with it would have been all right, but from the beginning 
of the canning business down to the present date, 90 per cent. 
of the packs have been financed by the banks, holding the fu- 
ture bona fide orders for collateral. In fact, the large mill 
men and practically every other business in the United States 
is financed on the same basis. 

But here come a crowd of wholesale merchants at a very 
inopportune time and demand an entire change in the system 
of doing business. On the other hand, the little canners of the 
Pacific Northwest are liable to be gobbled up in a big ten 
million dollar corporation which wants to control the entire 
fruit canning industry in Washington and Oregon. 

If the wholesale merchants throughout the United States 
carry out the same policy that our Eastern broker says his 
wholesale merchants are doing, the big corporation will have 
no trouble in absorbing all of the small competition. 

I would like to have Mr. Wholesaler think this over 
and decide for himself whether this is good business or not. 


Very truly yours, 
EVERETT FRUIT PRODUCTS CO. 
By F. B. Wright, 
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SHIPPERS INTERESTED IN STANDARDIZING 
CONTAINERS 


Will Eliminate Fraud and Reduce Marketing Costs of Fruits 
and Vegetables—Multitude of Sizes and Lack of Uni- 
formity Increases Cost of Shipments, Resulting 
in Lower Pricés to Producers and Higher 
Prices to the Consumers. 


To eliminate fraud in the marketing of fruits and vege- 
tables by the substitution of short-measure packages at full- 
measure prices is one of the principal objects of specialists of 
the United States Department of Agriculture now making a 
study of the hundreds of different types of containers in use. 
For example, baskets which contain seven-eighths of a bushel 
are frequently used as bushel baskets, it being difficult to 
detect the short measure. In Farmers’ Bulletin 1196, from 
the Bureau of Markets, just published by the Department, the 
specialists discuss the need for standard containers for fruits 
and vegetables and describe how the public is sometimes de- 
frauded because of the many types and sizes of containers now 
in use. 

Since the passage of the Federal standard barrel law, in 
1915, there has been a steady progress in the work of elimi- 
nating unnecessary and deceptive sizes from the list of con- 
tainers used in marketing fruits and vegetables, says the 
bulletin. The passage of the United States container act, 
establishing standards for grape baskets, berry boxes and small 
till baskets, followed in 1916. 

Multitude of Sizes Increase Cost—The serious lack of 
uniformity of: containers increases the cost of marketing, say 
the specialists, because of the greater expense of manufactur- 
ing a large number of unnecessary styles and sizes and by 
breakage in transit, which is sometimes directly attributable 
to the difficulty of loading odd-sized containers. There are in 
common use at present about 40 sizes of cabbage crates, 20 
styles of celery crates, 30 lettuce crates or boxes, 50 styles 
and sizes of hampers, 15 styles and sizes of round-stave baskets 
and marketing baskets varying in size from 1 to 24 quarts, 
whereas relatively few standard sizes would satisfy all demands 
of the trade. In many cases the 6-quart market basket, the 
14-quart peach basket, the %-bushel bean hamper, and the 
5-peck lettuce hamper are confused with peck, half-bushel, 
bushel and 1% bushel baskets. 

The two acts referred to, which establish standard con- 
tainers, have done away with a large number of unnecessary 
sizes of barrels, berry boxes and grape baskets, and have awak- 
ened a widespread demand for the application of the same 
principle to other containers, says the bulletin. At present 
there is no standard hamper, which is one of the most widely 
used types of containers, especially popular in the Eastern and 
Central States. Almost 30,000,000 of these baskets are used 
annually. The sizes of hampers which are recommended by 
the Bureau of Markets of the Department of Agriculture as 
being sufficient in number to satisfy all legitimate requirements 
of the trade are as follows: 8 quart, or 1 peck; 16 quart, or 
% bushel; 32 quart, or 1 bushel; 48 quart, or 1% bushel. 
It is suggested that the latter be made in two styles to meet 
the preference in various parts of the country. 

The round-stave basket, for which there is no standard, 
is popular in all regions except the Southern and Middle At- 
lantic States and on the Pacific Coast. About 20,000,000 such 
baskets are manufactured annually. The sizes which are rec- 
ommended as standards by the Bureau of Markets are the same 
as those recommended for the hamper except for the elimina- 
tion of the 8-quart size. The splint, or veneer, baskets, for 
which there are also no standards, are well known to the 
public as market baskets. The sizes which are proposed by 
the Bureau of Markets are five in number—4, 8, 12, 16 and 
24 quart. 7 


A NEW FACTORY FOR WISCONSIN 


A vegetable packing plant is planned for Hartford, Wis., 
and where Mr. Arthur Spaeth is proceeding in the erection of 
a modern cannery. Mr. Spaeth’s company will be known as 
the Spaeth Packing Company and will be entirely under his 
supervision. He is well versed in the packing of beets, hav- 
ing had many years of experience in this line, and proposes 
to confine his activities to the packing of high quality, small 
table beets. Spaeth Packing Company operate its own farm 
and will have definite control of the growing crops. and in this 
way will assure a raw product of merit. It is the management’s’ 
expectation to start the pack of small whole beets early in 
August. Their future prices will soon be available to the trade. 
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THE TRADE COMPANY 


A. I. JUDGE Manager and Editor 


Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year, 
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Business communications from all sections are desired, but 
anonymous letters wil] be ignored. A. I. JUDGE, Editor. 
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EDITORIAL JOTTINGS 


The printers are on strike! 


The following resolution was approved by Executive Com- 
mittee of Purchasing Agents Association of Chicago on May 5th 
and wired to all of the 40 district organizations of the National 
Association of Purchasing Agents and all members are asked to 
support the principles of this resolution: - 


“Whereas, the unions in the printing industry at 
this time are demanding a reduction in hours of work 
from 48 hours per week to 44 hours per week 
and whereas, the employing printers are _ resist- 
ing the demands of the union with a view of bringing 
their industry back to a normal and reasonable basis, 
and as a result of such resistance, have had their 
shops closed by a strike of their employees, and 
whereas many users of printing represented by the 
Purchasing Agents throughout the country will be 
greatly inconvenienced through this action, and 


whereas, a reduction to a forty-four-hour week will 
raise costs of printing in the face of an economical 
demand for a reduction in prices, for this reason, be 
it resolved: 


THE CANNING TRADE. 


“That, this Association will advise its members 
of the commendable attitude taken by the printing 
industry and urge all buyers of printing to support 
in every way the employing printers in their efforts 
to co-operate with all other industries in returning 
business to a normal and economical basis. 

“Be it further resolved, that this action of the 
Purchasing Agents’ Association of Chicago be com- 
municated to the National Association of Purchasing 
Agents’ and request that copies of this resolution shall 
be circulated to the different local Purchasing Agents’ 
Association, also that it be communicated to the 
press and to the various employing printers’ associa- 
tions.” 


There begins to be evidence of sanity creeping back into 
the cost accounting systems of the country, as notice, in this 
issue, the views of an outsider on growing canning crops. Who 
will say that this writer is not correct in his views? 


Cost accounting is an all important matter and should 
have a prominent place in every business; but during the 
war fever it ran as wild as many other things, and it is not 
surprising, therefore, that some of the systems were accused 
of “having on everything but the hall rack.” Certainly some 
of them were all embracing and took in everything—and then 
some—and overlooked nothing. A cost system should do just 
that, cover everything, but the ‘‘then somes” should be left 
out, and they were not, in all cases. We are not speaking of 
any particular set of figures, and have in mind no particular 
cost of canning any crop, as set forth in the past few years. 
We speak in general of cost finding figures as we have seen 
them on almost, if not, every line. There is an old expression 
“figures will not lie, but liars will figure” and that about sums 
up the situation. Now, we say, we are glad to note that not 
only in this crop matter referred to, but in many other lines, 
sanity and honesty are returning to tell men exacty what the 
products cost—for their own information and guidance, and 
not so much for the tax collector. With the waning of this 
bug-a-boo, and the resumption of the business man is the 
saddle, we may expect improvement in all business conditions. 


From all sides comes the question: ‘‘Are the canners 
going to act sensibly and help cure the bad condition in which 
the industry finds itself, by packing little or no goods this 
season; or are they going in for all they can pack, load the 
market down further and prolong the troubles for a couple of 
more years?” That is the great question before the house, and 


it is not an excuse, but a bald statement of facts. Knowing 


the situation as they do, if the canners cannot cure their own 
case they will be entitled to no sympathy from anyone. 


Writing us from London, England, under date of April 
26th, A. W. Latham & Co., say, after ordering a copy of “A 


Complete Course in Canning’’: ‘We are rather interested in 
this volume, at least, we expect to be, as we were one of the 
first pioneers to introduce American canned fruits into this 
country—nearly 60 years ago.”’ This will recall old memories 
to many men still active in the business, and bring back visions 
of the big business with England and Europe generally on 
canned fruits. Some of our newer men in the business may 
learn with interest that practically the whole world is taking 
up the question of canning and that many countries are going 
into the business in a way that means continued progress in the 
years to come. 

The war taught us many things, but Europe learned that 
one of the things she must introduce and promote is the 
canning of food products; for Europe learned the great value 
and usefulness of canned foods. They have the crops, and they 
ean produce the goods, and are beginning to do so, as we 
predicted some years ago. 


Pack what futures you have sold, and no more! 


THE CANNING TRADE. 


MAINE MARKET 


May Cold and Rainy—Holders of Spot Corn Refuse the Low 
Offers—Corn Acreage Contracted is Very Small— 
Strike Among Lobster Fishermen. 


Portland, Maine, May 13th, 1921. 


After the warmest April for fifty years, May is proving 
cold and windy, though with no damage to crops reported. 
This would not effect any crops prepared for canning, as 
neither corn nor beans has been planted as yet. 

Maine Corn—The spot market shows no change during 
the past week. Local owners of spot corn refuse to consider 
the very low prices which have been reported from other mar- 
kets, preferring to let second-hand holders take the present 
loss, hoping for a stronger condition later in the season. 
Fancy corn can be found at $1.35, though one or two still 
cling to the $1.40 price for nice goods. There have been no 
recent offerings of standard grades, but this holds at around 
$1.00 here. Inquiries come in for 80c corn, which cannot be 
handled owing to the price, 

Future Corn—It is the condition of the future corn busi- 
ness which influences Maine spot holders to warehouse their 
goods a little longer for better prices. The acreage in Maine 
is reduced beyond any expectations, and the season is now 
too far advanced for any great change to be made in present 
estimates. Already the planters in several towns have been 
notified that the local factory would not be operated this sea- 
son; and there are several more yet in doubt today. The 
shops which are taking acreage will have a minimum amount 
only. There is no inclination on the part of the packers to put 
future Maine corn on the market for some weeks yet. 

Golden Bantam Corn—wWhile both true Bantam and the 
yellow sweet corn have been on the market for some time, no 
satisfactory decision has been made on the labelling of these 
goods. Further search of the history of the various strains 
of seed indicate that all had the same origin as the so-called 


Golden Bantam and are in no sense imitations of that variety. 
In the meantime several firms have sold to the limit of their 
present acreage, on a basis of $1.75 for No. 2 cut Bantam and 
$1.60 for No. 2 cut yellow sweet corn. 

Stringless Beans—Present indications point to a good 
future market for No. 2 and No, 10 cut green stringless beans, 
which has been a yearly increasing business in Maine. An 
over-production and consequent low price two years ago served 
to put these goods on the market more generally than ever 
before, with the result that the demand is growing every year. 
No future prices have been named, though some business has 
been booked. 

Lobster—Owing to a difficulty with lobster fishermen, 
several factories have been closed for the season. One of these 
is perhaps the oldest location on the cost, having been oper- 
ated continuously for forty-seven or forty-eight years. At least 
one large lobster packing house has withheld its future offer- 
ings from the market, but prices have been made by others 
at $3.00 for halves, $1.85 for quarters and $6.00 for pounds. 
Canadian packers are soliciting American trade this year, 
owing to lack of export business to European countries. 

Canned Fish—Burnham & Morrill Company have been 
busy for several weeks on their pack of “Fish Flakes” which 
are so well known all over the country. This season lasts for 
about two months, and fish is being taken in by the cargo at 
their Portland plant. M 


S. G. Blowers & Co., 82 Wall street, have announced that 
they are now planning to finance the operations of the Stan- 
dard Salmon Packers, Inc., at Tenakee, Alaska. Plans have 
been made for a 35,000 to 40,000 case pack, but only of the 
better grades. They will not pay any attention to pinks and 
chums this year because of the large surplus stock now on 
hand. They claim that only 20 per cent. of the Alaskan can- 
neries will be able to operate on account of the money and 
market conditions, and it is believed that those canneries 
operating on better grades than pinks the market should be 
stabilized by the time this year’s pack statistics are published. 
Supplies and labor are lower this year, which means that the 
new pack can be sold at present levels with a reasonable profit 
for the canner. Mr. Blowers expects to be at the cannery from 
July to October. 


Are You Prepared 
TO TURN OUT 


Economy Syrupers supplied with or 
without Automatic Disc Feed 


Quality 
D 


AN 


Quantity Pack? 


THE VARIETY OF PRODUCTS PUT UPIN CANS 


Continuous Variable Discharge Cookers 


THAT OUR PREPARATION AND COOK 


ROOM MACHINERY CAN HANDLE 
WILL SURPRISE YOU 


DISC-EXHAUST BOXES aud Complete Lines of FRUIT, VEGETABLE and FISH CANNING MACHINERY 
Ask a Representative to Call 


ANDERSON-BARNGROVER MFG. CO. 


SAN JOSE, CALIFORNIA 


GeneralEastern Representative: S. O. RANDALL’S SONS, Baltimore, Md. 


CRAMER-KAY MACHINERY CO., Salt Lake City, Utah. 


For Utah. Idaho, Colorado, and Wyoming. 
H. S. GRAY CO., Honolulu, T. H., Hawaiian Island | 
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FAIR DEAL FOR THE CANNER 


It is time. It is high time, and you know it. A fair 
deal for the canner, the wholesale grocer, the broker and 
the entire industry. A fair deal for all. 


You are probably one of the hundreds and hundreds 
who approved the ‘ Wheeler Plan’’ for correcting the 
faults, and curing the evils in the trade; and who wanted 
the plan put in operation. : 


It is now organized, perfected and in operation. It is 
open to you for your protection and benefit, and to save 
you from direct losses. It is the 


WHEELER SERVICE BUREAU 


The organization of the Wheeler Service Bureau has 
been described by canners, wholesale grocers and brokers 
alike as the greatest forward step that has been taken in 
the industry for years. 


It is now practically impossible for a Cammer to operate 
at his full and proper margin of net profit without the 
protection and benefit of the Wheeler Service Bureau. 
If you haven’t already subscribed, send four full particulars. 
Just say: Send booklet and full pirticulars of the 
‘“‘Wheeler Service Bureau.’’ The subscription fee is so 
small, it is trifling. Write today. [Lo it now. 


WHEELER SER‘ ICE BUREAU 


280 BROADWAY NEW YORK CITY 
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: -HON. JAS. P. BAXTER, SR., DEAD. 


Hon. James Phinney Baxter died at his residence in Port- 


‘CARNAHAN, The Sign of Quality } 


land, Maine, on Sunday, May 8th, at the age of 90 years. Mr. TIN PLATES 

Baxter was one of the founders of Davis & Baxter, now Port- IF IT IS-THE MAK 

land Packing Company, and one of the first to enter the can- Th Cc Bast WE E If 

ning business. He is followed in this by his sons, C. L. Baxter e Carnahan Tin Plate & Sheet Co. 

and E. R, Baxter, of the Portland Packing Company, and H. CANTON, OHIO 

C. Baxter, J. P. Baxter, Jr., and R. H. Baxter, of H. C. Baxter BRANCH SALES OFFICES: 

& Bro., of Maine, and Baxter Bros., of Iowa. Hon, Percival Carnah m 

P. Baxter, Governor of Maine, is the youngest son of the 

deceased. Walter G. Clark, 
Mr. Baxter was a philanthropist and philosopher, as well Clark, Inc. San a 

as an acute business man. His writings range from a history ? an foiedl 

of the Shakespere-Bacon controversy to a history of Portland, Rolph, Mills & Co. - . s Angels 

as well as several published volumes of poems. He served this Seattle 

city six years as Mayor, during which time he introduced our Portland 


present park and sewer systems and many minor but lasting 
improvements. He presented the city with a very fine public 
library, also gave to the town of Gorham where he was born 
the old Baxter Mansion to be a library and historical center. 
His later years have been devoted to his historical research 
and writings, on which he was engaged at the time of his 
death. 

Besides the sons named, Mr, Baxter is survived by two 
daughters, Madeline, widow of Fenton Tomlinson (of the CANNING MACHINERY 
Saco Valley Canning Company), and Miss Emily Baxter, also 
several grandchildren. 


MAINE. 


WANTED 


BROKERAGE ACCOUNT tw 
Canned Vegetables, Peas, Corn, Tomatoes, Ete. IN ALL IT Ss BRANCHES 
THE OSBORNE & CHRISTIAN CO., INC., 
P. O. Box 351, 
Parkersburg, W. Va. 


WANTED—A man with thorough knowledge of packing 
peas. Apply at once with references, stating salary desired. 
Address Box B-872 care The Canning Trade. 


WANTED—I Harris Hoist, 
6 Open Process Kettles. 
2 Monitor Pea Cleaners. 

Write or wire collect, description and lowest cash price. 

Address Box A-874 care The Canning Trade. MANUFACTURERS OF CANNING 


WANTED—Graduate Mechanical Engineer, 32 years, mar- 


ried, 6 ft. tall, 205 pounds, pleasing personality, organizing MACHINERY 

ability, and reputation for getting things done. Broad general 4 

experience in factory improvement and operation. Special ex- A. K. Robins & Co 
perience in re-constructing and operating tomato and fruit (R. A. SINDALL is 
products plant along mechanical and scientific lines. Desires fans ) P 

to become connected with progressive concern. Rock bottom 116 Market Place Baltimore, Md. 


salary with bonus arrangement will be accepted to get started 
with right concern. Best references. Address Box B-873 
care The Canning Trade. 


THE MORRAL 
CORN HUSKER 
Either SINGLE er DOUBLE 


THE MORRAL 


CORN CUTTER 
Either SINGLE or DOUBLE CUT 


Write for Prices and Further Particulars 


MORRAL BROTHERS 
P ATENTED MORRAL, OHIO 
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MASTERPIECES 


THE HORSE FAIR, Rosa Bonheur The AGAR 90 for ninety pounds freight shitments 


of Painting of Box Building 


A 


AGAR MANUFACTURING CORPORATION 


BUSH TERMINAL, BROOKLYN, NEW YORK 


Factortes: | 15-17, Winchester St., Medford, Mass. 


“Agar Boxes Carry” 


: : 
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CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
prices represent the general market at this date. 

Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan & Co. (t)Jos. Zoller & Co.,Inc. (§)Wm. C. West & Co. 


(*)H. H. Taylor & Son. New York prices corrected by our special Correspondent. 
CANNED VEGETABLES CANNED VEGETABLE PRICES—Continued. CANNED FRUIT PRICES—Continued. 
ASPARAGUS*—(California) Baltes. N.Y. Balte. WN. Y. Bolte. N.Y 
No. 2% White Mammoth.4495 5 235 SUCCOTASH!—No. 2, Green Beans......140 1 PEARSt—No. 8, Standards in Water....175 80 
= “ “ “ With Dry Beans 1 25 Out Syrup.... 2 25 2 
Ow York State... PINE- No. 
White, large. Out 480 | SWEET POTATOES!-No.2, Standard Out 15 
Peeled,“ . Out ...... 18 150 APPLE*- “ Out 
Green, - 455 “ f.o.b. Co. 1 65 Out Sliced “ Std. Out Out 
White, Medium... ...... 490 “ 9 8td.f.0.b Out Grated" ...... Out 
Gren, “ .350 87% “ Std.f.0.b.Co.5 50 00 % 
White Small TOMATOESt-No. 10, Fancy, f.0.b. Out 


. ...... 


“  Standards..... ...... 215 CANNED FRUITS 
“2, “  Soaked.......... 100 16 APPLES—No.10,/ Me. 57% 
BEETSt—No. 3, Small, Whole............ 160 Out 4 
125 Out APRICOTS—No. 2%, Cala Choice... 850 300 
CORNt—No. 2, Std. Ever., f.o.b. Balto. 35 85 BLACKBERRIES§—No. 2, Standard...1 40 Out 
“ ** 100 _...... 2, Preserved... Out Out 
Out “ 2, InSyrup....170 Out % Ib Flats, 3 00 
“Fey Shoepeg f.o.b.co. 1 35 BLUEBERRIES—No. 12 00 
“ Std. Maine Style Balto. 3 00 
“  §td.MaineStylef.o.b.Co. 80 72 CHERRIES§—No. 2, Seconds, Re/i......... 
“ Ex. Btd. Maine Style... 95 125 
“ Ext. Std.8tylef.o.b.Bal.100 Out “ Red “ Stand. Water........ Out 


Extra f.o.b. Countv...... 


3, Standard, Split.......110 Out Choice 270 
“ GOOSEBERRIES§—No. 2, Stand........... Out 
MIXED VEGETA-} No. 2—12 Kinds... Out 
BLES FOR “ 10 00 PEACHES*—No. 2%, Cal. Stand.L.C...325 340 | 
OKRA AND } No. 2, Standard............ 135 “ 2%, “ Ex.8td."...375 3 9¢ 
PEACHESt—No. 1, Ex. Sliced Yellow 189 1 90 
PEAS! 2s—No. 1, Sieve......f o b factory 3 60 “ 2 Standard White.... Out Out %, 230 


Medium Red, Talis... ...... 


SARDINES—Domestc ne 

No. 38, Standards, White. 200 Out B. Eastport, Me Me., 1920 pack 
Yellow 225 3 30 Moll keyless 3 50 
115 “ Ex.  White.275 340 14 415 
140 on “ Yellow 3 00 350 a mato, key. 5 50 
275 Selected, Yellow....350 Out mustard keyless 3 40 
1% “  Seeonds, White.....175 230 — keyless 3% 
“ Yellow... 2 00 2 60 igs cse. 15 00 
Dat “ Pies Unpeeled........10 Out No. oil 12 50 
135 . No 10, “ Unpeeled.. via 350 5 60 TUNA FisH~Per case, white 6 50 

PEARSt—No. 2, Seconds in Water........ .... Cal. 

195 “ "Bx." in Syrup... 150 Out “Cal. as*Striped 
4 50 “ Seconds in Water........... Ont Cal. Is 13 50 


30 
o 2, Plain 
“4 2, In Sauee........120 1 25 Seconds, Balto. ...... Porto Rioo.........:.... 10 00 
8, 1 40 1 45 “ 2, Stand., “10. PLUMSt—No. 2, 
3, In Sauce........ 1 50 1 5h 8t Co... 70 65 2, 
10, 2 75 RASPBERRIES§—No 2. Black Water.. 250 3 10 
White Wax Standard 100 Out | TOMATO PULPI-No. 10, Standard.......275 00 2% 315 
“ Black Syrup.225 300 
100 Out White Syrup... 275 310 6-oz. Out 
Extra Std. Western... Out Preserved...... Out Out SALMON® “ 1, Red Alaska, Tall......340 325 
Out Cohoe, Tall... Out 
—No.5 
"Secon 
No.1, EJ 8 
af 
“ Fanc 
PUMPKIN{—No 3 § 
40, 
3, 
“a 
sAVERKRAUT{—No 
SPINACH!—No. 3, 
“ 
“ 2h, 
10 
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CANNERS ADHESIVES 


PROVEN PASTE 


NATIONALLY KNOWN 


PICK UP GUMS 
HOT CEMENT 
DRY PASTES 

LAP END PASTES 
LABELING GUMS 


FOR MACHINE AND HAND LABELING 
Write For Prices 


Continental Manufacturing Co. 


4619 GIRARD AVENUE 


PAOLI PECTIN 


Condensed 


PHILADELPHIA, PA.. 


For all manufacturers of jams and jellies 


Tomato Products Company 


Label Pastes 
For Canners 


TINNOL The only strictly neutral 
Paste for labeling on tin. Sticks 
on lacquered or plan tin. Pre- 
vents rust spots. Does not affect 
the most delicate colors. Does not 
warp or wrinkle the paper. Keeps 
sweetin any weather. Already 
for use. 
pono GLUE 1708-CC This gum we 
mend especially for use in 
the 1 ERMOLD WORLD and similar 
makes of bottle labeling machines 
for attaching labels onto bottles, 
MACHINE GUM For labeling on 
glass and wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affect 
gloss or stain delicate papers. Al- 
ready for use. 


ARABOL LABELING MACHINE PASTE 

An adhessive of extraordinary 
merit. Much stronger than flour 
paste. Will keep in sweet condi- 
tion for more than three months. 
Made especially for the KNAPP 
BURT andMORRAL machines and 
all machines using fiour paste. 


LIQUID PICK-UP GLUE No. 3784-T A 
clean and highly concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
cardboard, burlap, etc. 


All of the above preparations are packed in 55-gal. casks, 33-gal. bar- 


rels, 10-gal. kegs and 5-gal. kegs. 


CONDENSED PASTE POWDER One pound will make two een 


or 16 pounds of pure white paste reety for use. Much better, stronger 


and smoother than flour paste. 


water or live steam. Noacid. Will not stain. Can be used on KNAPP 


or other labeling machines. 


Packed in 300-Ib. gy 150-Ib. barrels, 100-lb. drums, 50-lb- drums, 


25-lb. drums, 10-1b. bags. 


AMERICAN COLD WATER PASTE POWDER Made up in 2 min- 
utes with cold water, Three pounds make 2 gallons of thick paste. 


Packed in 300-Ib. bbls.; 150-lb. bbls.; 100-Ib. drums; 50-lb. drums; 25- 


lb. drums; 10-lb. bags. 


The Arabol Mnifg. Co. 


Largest Paste and Gum Manufacturers in the World 
100 WILLIAM ST., NEW YORK 
Samples for Test on Request 


e in two minutes with boiling 


a 


~ 


American Can Company Can Prices 


Owing to existing railroad conditions 
affecting supply of tin plate and de- 
livery of cans, all prices for packers’ 
cans are hereby withdrawn by 


AMERICAN CAN COMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 
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A Cameron Machine asks no indulgence; 
stands up to its job. 


83 Lockseam Body- Maker with a 


Soldering Attachment. 
150 can-bodies per minute 


CAMERON CAN MACHINERY CoO. 
240 N. Ashland Ave. Chicago 


“AGENCY EUROPEENE-CONTINENTALE CAMERON CAN MACHINERY CO., 56 Avenee De Chatillon, Paris, France.” 
“WM. COOPER PENN & CO., 25 Victoria St., London, England.” “D. M. KABLE, Posteffice Bldg., Hongkong, China.” 


Just as Simple 


for bottling vinegar, as our small Six Stem 
Filling Machine, but you can bottle 18 
quarts a minute—30 pints. 


And for the big bottler, we have our Power 
Rotary Filling Machine. 

All bottles filled alike. 

No spilling, dripping or overflowing. 

Each week in these ads. is something of 
interest for the bottler of any kind of liquid 
and for the manufacturer of jam,jelly, mus- 


tard, honey, salad dressing, ete. Watch the 
ads. 


The Karl Kiefer Machine Co. 


Cincinnati, Ohio 
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ATLANTIC 


ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 


President 


Max Ams Double 


IF THE 


“Seal of Inspection” 


Means Anything to You 


USE 
Max Ams Double Seamers 


THE MAX AMS MACHINE CO. 


SSS SH SH 


101 Park Avenue New York City 
Chicago Office CHARLES M. AMS, President The Premier Machinery Co. 
20 E. Jackson Boulevard San Francisco, Cal. 
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THE KNAPP LABELER 


uses a liquid pick-up glue which does not require heating. No lamps or 
apparatus to bother with. Labels cold cans, moist or sweaty cans. 
Labels in a draught or any place at all. Has positive pick-up. Saves 
labels. 

The curling bar for shaping the label to the curve of each can, permits 
the use of varnish labels, and handles all kinds of labels far better than 
any method yet devised. Labels stay put and the very small amount of 
gum and paste used insures neat work. Nothing to rust the cans or stain 
the labels. 

As the Knapp Labeler is automatic, the human equation is largely elim- 
inated. Just watch a Knapp at work and you will see the reason why 
most canners specify this labor saver and trouble quencher. 


Write for cut ot our new Boxer 


The FRED. H. KNAPP COMPANY 
Baltimore = = = Maryland 


Berger & Carter Co., Pacific Coast Dealers, San Francisco, and Brown, Boggs Co., Canadian Dealers, Hamilton, Ontario. 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


> 


ZASTROW DEL MONTE the best known 
MACHINE CO and most-called-for brand of canned 
INC. fruits and vegetables in America 
1404-1410 ‘and thus one of the 


THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W. ZASTROW 


CALIFORNIA PACKING 


CORPORATION 


* most profitable 
for you to 
handle. 


2444+ 


San Francisco 
CALIFORN 
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PULP MACHINES AND PULP 
— FO R——_ 


THE CANNING TRADE, 


FINISHING MACHINES 


PULP AND CATSUP MAKERS 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 
machines for pears and peaches, pitting spoons. Friction Clutch 


The Sinclair-Scott Company 


Pullies, &c. 


Wells and Patapsco Streets 


RALTIMORF, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton Ontario 


STEAM BOILERS 


To comply with all state laws 


HORIZONTAL RETURN TUBULAR BOILERS 
30 to 150 Horse Power 


PLAIN VERTICAL TUBULAL BOILER 


5 to 50 Horse Power 


THE GEM CITY BOILER COMPANY 


DAYTON, OHIO 


OVER 1500 IN USE 


Paterted in U.S. 
“anadvand Fran e 


FSTABLISHED 1895 


An Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 


are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributer are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any «ther viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


FRANK HAMACHECK, Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 


ESTABLISHED 1880 
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Not Mere Claims, but Write us for quotations on: 


Positive SQUARE FIVE GALLON 


Pulping Facts 


HE d of lish: t by th i 
= record of accomplishment made by the Indiana Pulper in can- 
ning plants all Lover the country. conclusively proves its (Double Seamed) 
and steady performance, its low upkeep expense, a y to iverci 
secure more pulp from the tomato, and its tremendously greater capacity. Prompt or future deliveries. 


One canner says ‘The Indianais paramount to any pulper we have 
ever had in our plant. We have been particularly impressed with the 
degree of dryness of residue and the simplicty cf construction which 
makes for both ease in operation and ease in cleaning.” 


Thomas Lukens Company 
Another man says of 


Distributors 
THE INDIANA PULPER 


Also headquarters for Bar and Wire Solder, 
“We can get a greater amount of pulp and a finer product. The pulper - i Cc PI “ 
is us good as the first day we used it. We will put in another Indiana Superfine Soldering Flux, Solde ring Cop 
next year.’ The president of another big canning concern writes: pers, Capping Steels, Can Lacquers, Solder 
“The three Indiana Pulpers have given us the very best service of any 


pulper we ever used. We did not lose a minute during the tomato season Hemmed Caps Etc. Send for list. 
on account of the machines refusing to work.” 


A GUARANTEED DAILY CAPACITY OF 10,000 BUSHELS OF TOMATOES 1105 Fairmount Ave., PHILADELPHIA, PA. 


This is a conservative estimate. One concern making a ten-hour 9006666606 
but was not enoug etermine its capacity. nother concern on test, ? 
obtained 20 to 25 gall ns more raw pulp per ton of tomatoes than he ever Western Sales Office: 
secured from any other pulper and claims to have used every make on 


secured fro Craig Brokerage Co. Merchants Bank Building 
Indianapolis, Indiana 


THE PULPER—FINISHER 


For the small plant, handling up to 2500 bushels of tomatoes daily, 
The Indiana equipped with a finishing screen it isthe ideal equipment 
for both pulper and finisher. Us d inthis way. the one machine dees 
the werk o* two in one operation. In actual work in plants last season, 
the Indian‘ used in this way—producing finished product from the whole 
tomato at one operation—produced product which showed less bacteria 
and a smaller mould count than product put thru both a pulper and 
finisher of other manufa« ture. 


WRITE T. DAY ABOUT AN INDIANA for next season. 

Other Langsenkamp products:—Copper Steam Jacketed Kettles, 
Standard Continuous Agitating Cookers, Rotary Washers, Tomato 
Crushers, Sanitary Desectiable Pumps Sorting Tebles, Syrupers, Feed 
Water Heaters, Steam Traps. Gasoline Fire Pots, Brass Handy Gate 


Valves and enameled Lined Pipe. A request will secure complete infor 
mation on your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, IND. 


CAN 


W. E. WILSON, President 
BAL.TIMORE, MD. 


MANUFACTURERS OF 


PACKERS CANS 
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Eastern Representative Coast 


Representative 
S. 0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 
Baltimore. Md. San Je i 


SANITARY AND CAP HOLE 
5 GAL SQUARE PULP CANS 
FRICTION Top and WAX Top 
Oyster CAN S 
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THE CANNING TRADE. 


There is no better combination than 
Link-Belt > FLINT-RIM < Wheels and 
Link-Belt Chains 


"THEY fit each other snugly. There is no sliding 

or slipping as the links seat themselves against 
the teeth. And they continue to fit each other 
snugly, because the flint hard surfaces prevent wear. 


Measure values in length of servicé, and you will find 
there is no cheaper combination than >FLINT-RIM< 
wheels and Link-Belt Chains. 


Send for Pricelist No. 334—and full particulars. 
LINK-BELT COMPANY 


PHILADELPHIA CHICAGO INDIANAPOLIS 
Offices in principal eities 
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THE CANNING TRADE. 


Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale--Factories 


FOR SALE—Canning Factory, Jessup, Maryland—B. & O. R. R., 
15 miles from Baltimore—including large two-story warehouse, good 
sheds, also two large nouses for employees. Two and one-quarter 
acres of ground, wagon scale, two boilers, two engines, two good large 
wells, water tanks, steamand water piping. Plant wired for electric 
light. Attractive price’ ‘lomatoes, stringiess beans, peas, swect po- 
tatoes, etc., can be contracted for in immediate neighborhood. Ad- 
dress Chas. G. Summers & Co.. Baltimore, Md. 


FOR SALE—Canning Factory at Knowlton, Wis., C. M. & 
St. P. Ry., eighteen miles south of Wausau, Wis., the County 
Seat. Ample and well-built factory and warehouse, and ma- 
chinery and equipment for pea canning. Machinery and equip- 
ment has been used only one short season. 
equipment will be sold separately. If interested wire First Na- 
tional Bank of Wausau, Wis., for particulars. 


FOR SALE OR 
N. J. Building and equipment in first-class condition, with 
R. R. Siding. Liberal acreage of finest quality tomatoes, sweet 
potatoes, peppers, berries, pears and other fruits. Address 
Torsch Pkg. Co., Baltimore, Md. 


FOR SALE—The Buildings and Equipment of the Eavey 
Packing Co. The buildings consist of 1 Large Warehouse, 1 
3-Story Brick Building and 1 1-Story Frame Building,. with 


a complete line of Canning Machinery. Other detailed in- 
formation will be give upon request, H. W. Eavey, Receiver, 
The Eavey Pkg. Co., Xenia, Ohio. 


For. Sale—Machinery 
USED MACHINERY FOR SALE—On account of vacating 
our Baltimore Factory: 
Zastrow Crane. 
Huntley Tomato Washer and Scalder. 
Link-Belt Skinning Table 120 Skinners. 
Link-Belt Skinning Table 60 Skinners. 
52x54 Closed Process Kettles. 
52x54 Open Process Kettle Steam Connections. 
52x54 Cooling Tanks. 
Process Crates for above. 
Crate Tops for above, 
Peerless Syruper, New Valves. 
Sprague Syruper. 
Ayars Syruper, 
Ayars Tomato Fillers No. 3 Sanitary Cans. 
Ayers Tomato Filler No. 3 Hole and Cap Cans. 
Souder’s Tomato Packing Table. 
Westinghouse Air Compressor, size 8; steam 1% in.; 
air discharge, 1% in. 
Iron Stools. 
12x18 Skinner Hor. Slide Valve Engine, 
Wheel; 36x14 Pulley. 
6x7 Vertical Slide Valve Engine. 
8x4 Vertical Slide Valve Engine. 
51%4x31%x5 Blake Duplex Pump. 
514%4x31%4x5 Worthington Pump. 
4144x3%x4 Deane Pump. 
15 General Elec. A. C. Motor, 220 V., 60 Cycle, 900 
R. P. M. 
20th Century Kemp Gas Machine, 
Pulleys, Hangers, Shafting and Belting. 
115 H. P. A. C. Motor, 220 volt, 60 ae 1140 R. P. M. 
Torsch’ Packing Co., Baltimore, Md. 


bobo 


to Fly 


FOR SALE—350 Gross New 10-0z. Octagon-shape Catsup 
Bottles, combination crown and screw cap finish, in new corru- 
gated 200-lb. test reshipping cases. Will sell at considerably 
less than market price on account of discontinuing this size. 
Greenabaum Bros., Inc., Seaford, Del. 


Machinery and . 


FOR SALE—lIn stock for immediate shipment— 
Boilers, Engines, es Tanks and Stacks; new and re- 


built. Address Louis A. Tarr, Inc., 203 Ww. Conway St., 
Baltimore, Md. 


FOR SALE—Zastrow, Hemingway and Shriver Retorts, 
Zastrow Hydraulic Crane, Harris Hoist, Burnham and Queen 
Anne Cookers, Ulery & M. S. Silkers, Sprague MMA and Moral 
Cutters, Peerless and Invincible Huskers, Hammachek Viner 
Feeder, Monitor and Invincible Bean Graders, Townsend Bean 
Cutters, Sherman Fillers, Burt and Knapp Labelers and a long 
list of canning equipment. Price list mailed on request. Every- 
thing ready torun. S, F. Sherman, Utica, N. Y. 


FOR SALE. 

3 Sindair Scot Cyclone Pulp Machines—extra screens. 

1 14-tube Halier Gang Chili Sauce Filler. 

4 21-tube Haller Gang Catsup Fillers. 

1 U.S. Bottlers 6-ft. Revolving Table without motor. 

2 U. S. Revolving Bottle Rinsers without motor. 

1 Rhubarb Cutter. 

1 Crown Sealing Machine—single head. 

Close prices will be made to move this machinery, which is 

in first-class condition. Address the Loudon Packing Co., Terre 
Haute, Ind. 


THE following New or Practically New Canning Machin- 
ery is offered at special bargain prices. Write us before plac- 
ing your order: 

New 7-Pocket Improved Cooker-Fillers. 

New Cider Press. 

New Cyclone Pulp Machines. 

New Hammond Labelers. 

New Rotary Pulp Pumps. 

Practically New 40x72 Retorts, our own make. 
Practically New String Bean Fillers. 

Practically New Various Capacity Exhausters. 
Practically New Rotary Liquid Fillers. 

Practically New Tomato Scalders, 

Practically New 4-Pocket M. & S. Corn Cooker-Filler. 
Practically New ‘“‘Wonder’’ Cooker for No. 10 Cans. 
500-gal. capacity Copper Coils, practically New. 
Practically New Link-Belt Tomato Peeling Tables. 
Practically New Kern Pulp Finisher. 

Practically New Model M. A. Corn Cutters. 
Practically New No. 5 Corn Cutter, 

Practically New M. & S. Corn Silkers. 

Practically New Sprague-Lowe Pulp Finisher. 

We are always receiving various used Canning Machinery, 
which is rebuilt in our own factory, and which we offer at 
special bargain prices. 

Write for new catalogue. 

A. K. ROBINS & CO., 
Baltimore, Md. 


FOR SALE—USED MACHINERY. 

6 Morral Double Corn Huskers (excellent condition). 
Price $250 each. 

1 Burt Labeling Machine (for 20 oz. or 1% cans). 
condition. Price $50. 

2 Sprague Reynolds Pea Washers and Thistle Skimmers. 
Good condition. Price $1000.00 each. 

1 Sprague 16-inch Sanitary Elevator Boot. 
tion. Price $75.00 each. 


Good 


Fair condi- 


2 Ullery M. & S. Corn Silkers. 
$75.00 each. 

1 Invincible Corn Husking Machine. 
Price $100.00, 


Address the Sears & Nichols Canning Co., Chillicothe, 
Ohio. 


Good condition. Price 


Good condition. 
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FOR SALE—One 36’x70” Retort, in good condition. 
Also one Invincible Green Pea Cleaner. 
Address Mt. Morris Canning Co., Mt. Morris, N. Y. 


FOR SALE—List of slighty used Canning Equipment, part 
of which is “‘Burt’’ Label machines of various sizes, complete 
with motors. Second-hand and new belting, all sizes. Oak, 
Canvas, Rubber. Fibre Containers, printed and plain, high 
grade, various sizes. Further description and prices apply. 
Address Box A-871 care The Canning Trade. 


FOR SALE—One 42” diameter 60’ high Smoke Stack, in 
fine condition. Made of old iron boilers 5/16” thick. Also one 
25” Angle Iron Tower, for supporting a thousana-gallon water 
tank. Address Greenabaum Bros., Inc., Seaford, Del. 


Wanted—Miscellaneous. 


WANTED—-Continental Industrial Adhesives are nation- 
ally known. We require the services of agents or jobbers on 
commission basis in several desirable territories. Write your 
qualifications anid the territory which you could cover. Conti- 
nental Manufacturing Co., 4615 Girard Ave., Philadelphia, Pa. 


WANTED—500 H. P. Open Boiler Heater, Boiler Pumps, 
Hand Strokers, Boiler Water Regulators, Flue Blowers, Whis- 
tle, Steam Pomace Dryer, No. 3 Variable Speed Machine, 10 
H. P. D, C. Motor, 1-ton Electric Hoist, 28x40 Platform Trucks, 
Shook Stenciling Machine, Labeling Machines for 2% and 10 
cans, No. 2% and 10 Exhausters, No. 2% and 10 Continuous 
Cookers and Coolers, 3 Hydraulic Cider Presses and Pumps, 
Vacuum and Cider Pumps, Stools, No. 62 Conveyor Chain, 
Gravity Rollers. C. H. Musselman Co., Biglerville, Pa. 


130 N. WELLS STREET 
Chicago, Ill. 


Cc. L. JONES & CO. 


BROKERS 
CANNED FOODS AID PRESERVERS SUPPLIES 


(We can serve a few more desireable accounts) 


131 STATE STREET 
Boston, Mass. 


Main Offices: 


American Factories: 


CHICAGO, 


CINCINNATI. PITTSBURGH 


1857 
LONDON, ENGLAND, Pocock Street, Blackfriars Road, S. E, 


UFFA ALO, 
FOREIGN SALES OFFICES and FACTORIES 


BERGER & CARTER COMPANY, Pacific Coast Representatives 


THE CANNING TRADE. 


EMPLOYMENT EXCHANGE. 


HELP WANTED. 

WANTED—Man who thoroughly understands Cooking 
High-grade Tomato Catsup, Chili Sauce, Puree, Baked Beans 
and Mayonnaise. State age, married or single, and where last 
employed, Salary expected. Must be well recommended. Ad- 
dress Box B-869, care of The Canning Trade. 


WANTED—Processor, thoroughly efficient in processing 
and packing, pineapple preferably, and with a general knowl- 
edge of packing figs, peaches, apricots, etc., as head packer 
and processor in a cannery in South Africa. State experience, 
salary desired and references. Address Box B-867, care of 
The Canning Trade. 


WANTED—Salesman conversant with Canned Goods trade 
of New York City and other Eastern Markets, as well as the 
interior. A good opening for a man who can show results. Ad- 
dress with full information as to former connections and 
experience. Address Box B-861 care The Canning Trade. 


SITUATIONS WANTED. 

WANTED—Position as Superintendent Processor by an 
expert with years of experience in packing high-grade fruits 
and vegetables of all kinds; also, Ribbon Cane Syrup. I un- 
derstand all machinery used, including double seamers. Can 
remodel old plants or build a new one to the best of advantage. 
I am a good manager of help and can get results. Am sober, 
steady and willing to hustle. (The Middle West preferred.) 
Reference furnished. Address No. 612 East Grand River St., 
Clinton, Mo. 


WANTED—Experienced man capable of manufacturing 
best quality Mayonnaise Dressing. Address Box B-864, The 
Canning Trade. 


POSITION WANTED—Superintendent-processor open for 
position, twenty-five years’ practical experience packing all 
kinds of fruits and vegetables; understand all modern canning 
machinery; good manager; first-class reference as to ability 
and character. Address Box B-870 care The Canning Trade. 


THE “BLISS” NO. 225 GANG SLITTER 
CUTS YOUR CAN STOCK DEAD TRUE 


To obtain the maximum output with 
the minimum waste—to get the best 
and most service from your can 
making equipment—it is first nec- 
essary to cut the stock absolutely 
true to size and to eliminate all 
variations. 


The “‘BLISS’’ No. 225 Gang Slitter 
insures this. 


This machine is adapted to cutting 
strips down to 2 inches wide when 
fitted with narrow hubs or 3 inches 
wide with regular hubs, It will feed 
down to 3? inches in length. 


E. W. Bliss Company 


BROOKLYN, N. Y., U.S. A. 


BROOKLYN, N. Y. outt HASTINGS, MICH. 
SALES OFFICES 


CLEVELAND, 
8T. LOUIS, 1921 
PARIS, FRANCE, 100 Boulevard Victor-Hugo, St. Quen 

Los Angeles Portland San Francisco 
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WHERE TO BUY 


———the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, etc. 
aR Robins & Baltimore. 


BELTS, carrier, rubber, wir 

La Porte Mat & Mtg. Co., La hee 

Bean Cleaners. See Cleaning & Oring Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
a Boxes. See Baskets, woo 

LANCHERS, vegetable one fruit. 

Ayars Machine Co., Salem, J. 

obins Co., Baltimore. 

Blowers, pressure. See Pumps. 


BOILER COMPOU 
Jos. Dixon Crucible City, J. 
Grasselli Chemical Co., Cleveland, 


AND ENGINES, steam. 
Caldwell & Sons Co., Chicago. 

Boiler Co., Dayt on, oO. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Itimore. 
Superior Boiler Werke, Ind. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps 

Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ 
Ayars Machine Co., Salem J. 
Karl Kiefer Machine Co., *Cinchanati, oO. 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Machine Co., “Cincinnati, oO. 
Phoenix Hermetic Co., Chicago. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 
pale Box & Shook Co., Baltimore. 
Canton Box Co., Baltimore. 

H. D. Dreyer & Co., meiinere. 

Embry Box Co., Louisville, 

National Association of Box Mfrs., Chicago. 

Boxes, corrugated paper. See’ Corrugated 
Paper Products. 

aor 4 Machines, can. See Labeling Machines, 


Jones Co., Chicago. 
4 M. Paver Co., Chica cago. 
M. Zoller Co., Baltimore, Md. 
Rt. and Pails, fiber. See Fiber Containers. 
me Pails, metal. See Enameled 


ucket: 
weed. See Cannery Supplies. 


;URNERS, gasoline, etc. 
A. Robins ‘Baltimore. 


BY-PRODUCTS, 
Edw. Renneburg & Con, Baltimore. 
Burning Brands. See Stenci Is. 
Cabbage Machinery. See Kraut Machinery.’ 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 
Ams Machine Co., Max City. 
Ayars Machine Co., Salem 
Can Fillers. See Filling “iahites 


CANMAKERS’ MACHINE 
Ams Machine Co., Max, —y York City. 
San. Can Mehy. ¢ Angeles, Cal. 

liss yn 

Can Mchy. Co., 

J. Lewis, Middlepo rt, 
R. Mitchell Co., Baltimore. 
Slaysman & Co., Baltimore. 
Stevenson & I Baltimore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
Ayars ae Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 


Can Opener 
Can See Stam 


rs and Markers. 
Can Testers. See Canma 


ers’ Machinery. 


MACHINES. 
Morral Bros., Morral, 
Capping Machines, Lottie. See Bottlers’ Mchy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 
American Can Co., New York. 
sme Can Co., Baltimore. 
W. W. Boyer & *Co., Baltimore. 
Continental Can Co., 
Fidelity — Co., Baltimore 


Heekin .’Cincinna ati, oO. 

Thos. F. Lukens Co., Philadelphia, Pa. 
Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 
Whitaker-Glessner Co. 

Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Capping Machines, colderless. See Closing 


achines. 
Capping Steels, soldering. See Cannery Supls. 


CAPS, bottle, 


, tumbler, etc. 
Fhoenix Herm 


ic Co., Chicago. 


CARRIERS and Conveyo: gravit: 
Karl Kiefer Mach. Co., Cincinnati, 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
onl Pulp Mchy.; for bottling, see Bottlers’ 


y- 
Chain Belt Conveyors. See Conveyors. 
elevating, conveying. See Convey- 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandotte). 
J. B. Ford Co., Wyandotte, Mich. 


AND GRADING MACHINERY, 


Co., Silver Creek, 
‘rain’ Cleaner Co., Niner Creek, 


& GRADING MAOHINERY, 


peas, seed, etc. 
Huntle Silver Creek, N. Y. 
Invineible Grain Cleaner Co., ‘Silver Creek, 


A 
K. Robins & Co., nen. 
Scott Co., Baltim 
Cleaning and Washing HMochines, bottle. See 
Bottlers’ Machinery. 
Cleaning Machines, can. See Washers. 
Clocks, process —. See Controllers. 


CLOSING MACHINES, open top can 

Ams Machine Co., Max, New York City. 

Angelus San, Can Mche. Co., Los Ange es, Cal. 

E. W. Bliss Co., Brooklyn, N. 

Can.eron Can Mehy Co., Chicago, mm. 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Condens Milk Cansing Machinery. See 
Milk Condensing Mchy. 


COLO Certified for foods. 
National Parniiine & Chemical Co., New York. 


Caldwell & Son Co., Chie: 
Porte Mat & Mf; La Porte, Ind 
Link-Belt Chica 
A. K. Robins & Co., aitimeee. 


COOKERS, continuous agitati 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, J. 

Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 


illers. 
Coolers, vegetable and fruit canners. 


COILS for tanks. 
nkamp, 
er, Philadelphia, P: 
Copper Jacketed Kettles. See Kettles, copper. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral , Ohio. 

A. K. Robins & Co., Baltimore. 


CORN CUTTERS. 
Morral Bros., Morral, Ohio. 
A. R. Robins & Co., ‘Baltimore. 


NN SHAKERS (in 


COR. the can). 
Ayars Machine Co., 


Salem, N. J. 


CORN and SILKERS. 
Huntley Co., Silver Creek, N. Y. 
Invincible rain Cleaner Co., Silver Creek, 


Morral, Ohio. 


Corn — ‘and Agitators. See Corn Cooker. 
ers. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 

The Container Club, Chicago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Stecher Litho. Co., Rochester, 
U. S. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 
Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons. Co., Baltimore. 
A. K. Robins & Co., Balt imore 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 
PECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 
Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chicago. 
Double-Seaming’ Machines. See Closing Mchs. 


DRYERS, drying machinery. 
dw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Engines. 
— kettles. See Tanks, glass- 
ned. 


EVAPORATING MACHINERY. 
Edw, Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
K. Robins & Co., 
Stools. See Stoo 
Factory Supplies. See Canes Supplies. 
Farming Machinery. 
Fertilizers. 


FIBRE CONTAINERS for food (not her- 
metically sealed). 
Agar Mfg. Co., Brooklyn, N. D # 
American Can Co., New York. 
Continental Can Co., Ine., Syracuse, Chicago. 
The Container Club, Chicago. 


Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, boxes, boxboard, etc. 


Hinde & Dauch Paper Co., Sandusky, Ohio. 
=. — Cookers. See Corn ker- 


Fil 
Filling. bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, J. 

Huntley Mfg. Co., Silver Cre Creek, N. 
Karl Kiefer Machine Co., oe ‘Ohio. 
Morral Bros., Morral, Ohio. 
K. Robins & Co., Baltimore. 
Sinclair. Scott Co., Baltimore. 
k. Stickney, Portland, Me. 
Finhig Machine, syrup. See Syruping Ma- 
chines. 


FINISHING MACHINES, catsup, etc. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins Co., Baltimore. 
Siuclair-Scott Co., Baltimore. 

FLUX, soldering. 
Grasselli Chemical Co., Cleveland, Ohio. 


Friction Top Cans. tin. 
Fruit Graders. See a and Grading 


Mehy., fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS and seeders 
Huntley Mfg. Co., Silver Creek. 
Fruit Presses. See Cider Makers” chy. 
Gasoline Firepots. See Cannery sean ies. 
Gauges, pressure, time, e See Power Plant 
Equipment. 
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2 WHERE TO BUY—Continued 


GEARS, silent. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motor 
Glass-lined Tanks. See Tanks, “shee -lined. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’d’ chy. 
Gravity Carriers. See Carriers and Con- 
veyors. 
Green Corn Huskers. See Corn Huskers. 
Green PS Cleaners. See Cleaning and Grad- 
ing Mch 
Hoisting “Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
of Brines, ete.) See Cannery 
Supplies. 
Ink, post stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, 
Chicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, 5 
F. H. Langsenkamp, Ind. 
Emil Schaefer, Philadelphia, Pa. 
Jars, fruit. See Glass Bottles, etc. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Emil Schaefer, Philadelphia, Pa. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 
Ayars Machine Co., Salem, N 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 


NIVES, miscellaneo 
A, * Robins & Co., Baltimore. 


KRAUT MACHINERY. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 


LABEL Manufacture 
Calvert Lithograph “Detroit. 
Gamse & Co., Ba timore. 
J. Kittredge ’& Co., Chicago. 
ARAL, & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, 
U. S. Printing & Litho. Co., Norwood, Ohio. 


LABELING MACHINES, 
Fred. H. Knapp Co., Westminster, Md. 
Morral Bros., Morrai, Ohio. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
H. R. Stickney, Portland, Me. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


ne Filling Machines. See Filling Ma- 
chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINE 
Edw. Renneburg & Sons Ce., 
Packers’ Cans. See Cans 
Pails, tubs, etc., fibre. See Fibre Containers. 


PAINT 
Jos. Dixon Crucible Co., Jersey City, N. J. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 


ainers. 
Paring Knives. See Knives, 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canne! 
Adex Mfg. Co., 
Arabol Mfg. Co., New York City. 
Commercial Paste Co., Columbus, 0. 
Continental Mfg. Co., Philadelphia. 
F. H. Knapp Co., Westminster, Md. 
Western Paste and Gum Co., Chicago. 


PEA and BEAN SEED. 
Leonard Seed Co., Chicago 
J. B. Rice Seed Co., Cambridge, Mm; x: 


PEA CANNERS’ MACHINER 


* Anderson-Barngrover Mfg. wd San Jose, Cal. 


Ayars Machine Co., Salem 
Huntley Co., Silver & 
A. K. Robins & Co., Baltimore. 


Pea Harvesters. See Farming Machinery. 


ea Hullers and Vin 
Chisholm Scott Co., Columbus, oO. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Anderson-Barngrover Mfg. ae San Jose, Cal. 
Ayars Machine Co., Salem, 

Link-Belt Co., Chicago. 
A. K. Robins & Co., Baltimore. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes. Baskets, etc. See Baskets. 
re Belts and Tables. See Pea Canners’ 
chy. 


PINEAPPLE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


POWER PLANT EQUIPMENT. 

W. Caldwell & Son Co., Chicago 
Dixon Crucible Co., City, 
Link-Belt Co., Chicago. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 

Equipment. 

PRESERVERS’ MACHINE 

Karl Kiefer Machine Co., Cincinnati. 


PULP MACHINERY. 
Langsenkamp, Indianapolis. 
A. Robins & Co., Baltimore. 
Sinclair: Scott Co., Baltimore. 


PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York. City. 
Regulators for Cookers. etc. See Controllers. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
a (syrup testers). See Cannery 
Supplies. 


ALT, canne 


Colonial Salt Co, Chicago; Akron, 0.; Buffalo.- 


Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 

Sanitary — top) cans. See Cans. 

Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Anderson- Barngrover Mfg. Co.. San Jose, Cal. 
Ayars Machine Co., Salem. N. J 
Huntley Mfg. Co., ‘Silver Creek, _& 
Edw. Renneburg Sons Co., 


. A. K. Robins & Co., Baltimore. 


Scalding and Picking Baskets. See Baskets. 

Scrap Bailing Press. 

Screw Caps, bottle. See Caps 

Sealing Machines, bottle. See Bottlers’ pee. 

Sealing Machines, sanitary cans. See Closing 
Machines. 


SEEDS, canners’, all ae. 
Leonard Seed Co., Chica 
J. B. Rice Seed Co., oe N. Y¥. 


Separators. See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 


Shooks. See Boxes, Crates, etc. 


STEVES AND SCREEN! 
Huntley Mfg. Co., Silver Greek, N.. 


Sinclair-Scott Co., Baltimore. 


SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek. N. 
fruit and vegetable. See and 
cers. 


SOLDER 
Thos. F. Lukens Co., Philadelphia, Pa. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair Scott & Co., Baltimore. 


STAMPERS AND MARKERS, 
Ams Machine Co., Max, New York City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam Pipe Covering. See Boiler and Pipe 


Covering. 
Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
Angle Steel Stool Co., Otsego, Mich. 
STENCILS, marking pots and brushes, brass 
checks, rubber and steel type, burning 


brands, etc. 
A. K. Robins & Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN 
Huntley egy Co., Silver Creek, 
Invincible Grain Cleaner Co., "Akins Creek. 
E. J. Lewis, Middleport, N. Y. 
A. K. Robins & Co., Baltimore. 


Supplies, engine room, line shaft, ete. See 
Power Plant Equipment. 

wet yp and General Agents. See Gen- 
era 

Switchboards, ‘See Electrical Appliances. 


SYRUPING MACHINE. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. z 
A. K. Robins & Co., Baltimore. 

Syrup Testers (saccharometers). See Micro- 
scopic Apparatus. 
Tables, picking. See Pea Canners’ Mchy. 


METAL, 
H. Indianapolis. 
Co., Baltimore, Md. 


TANKS, glass lined s 
F. H. Langsenkamp, Ind. 


TANKS, WOOD 

W. E. Caldwell Ky. 

~~ Gauges. See Recording Instru- 
ments. 

Temperature Regulating Apparatus. See Con- 
trollers. 

Testers, can. See Canmakers’ Mchy. 

Ticket Punches. See Stencils. 

Time Controllers, process. See Controllers. 

Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers 
Carnahan Tin-Plate and Sheet Co., Canton, O. 


Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson-Barngrover Mfg. Ne San Jose, Cal. 
Ayars Machine Co., Salem 3. 

Huntley Mfg. Co., Silver a se 
Link- Belt Co., Chicago. 

A. K. Robins & Co., Baltimore. 
Superior Boiler Works, Marion, Ind. 
Tomato Seed. See Seeds. 


TOMATO WASHER 
Ayars Machine Co., es N. J. 
A. K. Robins & Co., Baltimore. 
Superior Boiler Works, Marion, Ind. 


Transmission Machinery. See Power Plant 


Dp 
Trucks, Platform, ete. See Factory Trucks. 
Tumblers, glass. ‘See Glass Bottles, ete. 
Turbines. See Electrical Machinery. 
— Speed Countershafts. See Speed Reg- 
ulators. 


VALVES. 
H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS. 
Chisholm-Scott Co., Columbus, O. 
Frank Hamachek, Wis. 
Warehouses. See Sto 
Washers, bottle. See Bottiers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and jar 
Anderson-Barngtover Mfg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets. 

Windmills and Water Supply Systems. See 

Tanks, wood: 

Wiping Machines, can. Mchy. 

Wire Bound Boxes. See B 

Wire Scalding Baskets. io Baske ts. 

Wrappers, paper. See Corrugated Paper 

Products. 

Wrapping Machines, can. See ve Mchs. 

J. B. Ford Co., Wyandotte, Mich. 


THE CANNING TRADE 


Evaporated and Condensed Mik CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


To Insure eg 


Combined 
Deliveries Capacity 
to Customers & Gan 
FOUR FOUR HUNDRED 
SEPARATE eS MILLION CANS 
FACTORIES PER ANNUM 
ADDRES 
PHELPS CAN COMPANY 
Foot of Lawrence Street, Baltimore, Md. Weirton, Hancock Co., West Va. 


When Experience has Shown You 


The Expense of Mediocre Seed— 


Leonard Seed Company 
Chicago 
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SUBSCRIPTION: 


U. S.....$3.00 per year 


THE CANNED FOOD AUTHORITY OF THE WORLD | 


Foreign $5.00 per year 


Entered as second class matter at the Post Office at Baltimore, Md. under Act of March 3. 1879. 


Vol. 44 Published at BALTIMORE, (every) MONDAY MAY 23, 1921 No. 39 ae ae 


INSPECTED and 
CERTIFIED to— 


AMERICAN CAN COMPANY 


ESTABLISHED 1878 
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THE CANNING TRADE. 


The Wheeling Sanitary Can 
Closed with the 


WHEELING No. 100 MACHINE 
Is the 
PERFECT CONTAINER 


WHEELING CAN DEPARTMENT 


WHITAKER-GLESSNER CO. _ Wheeling, West Virginia 


CHICAGO OFFICE , INDIANAPOLIS OFFICE COLUMBUS, O., OFFICE 
1966 Conway Building Transportation Building Columbia Building 
x 


+ 


JOS. M. ZOLLER & CO., INC. : 


CANNED FOODS. CANS, 
BOXES, PACKERS’ BROKERS 


PHONES: 
Of, PAUL 1140 & 44% BALTIMORE, M 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


Year 1921—1922 


President , John R. Baines. 

Vice-Pres ideni, W. H. Killian.. 

Treasurer , Leander Langrall 

Secretary , William F. Assau. 

COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., H. Steel 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 


T. Preston Webster, Wm. 
Grecht, Norval E. Byrd. 
Committee on Commerce, VD. H. Stevenson, H. E. 


CANNED GOODS EXCHANGE 


Jones, C. F. Butterfield, E. F. 
Thomas, J. O. Langrall. 

Committee on Legislation, E. C. White, Geo. T. Phillips, 
Geo.N. Numsen, John Gibbs, 
Thos. L. North. 

Committee on Claims, Fred. W. Wagner, Leroy Lan- 
grall, R. S.Rightson, John W. 
Schall, Jos. M. Zoller. 

Hospitality Committee, W. E. Lamble, H. W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F. Cole. 

Brokers’ Committe, F. A.Torsch, Herbert C. Rob- 
erts, J. A. Killian 

Committee on Agriculture, William Silv er, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 

Counsel, Eli Frank. 

Chemist, Chas. Glaser. 


MADE BY THE 


JOHN R. MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
w tich passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braceP 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 
to two sides of the tooth. Hopper and discharge shoots are lined 
with white pine. 
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THE CANNING TRADE. 


FAIR DEAL FOR THE CANNER 


It is time. It is high time, and you know it. A fair 
deal for the canner, the wholesale grocer, the broker and 
the entire industry. A fair deal for all. | 


You are probably one of the hundreds and hundreds 
who approved the ‘' Wheeler Plan’’ for correcting the 
faults, and curing the evils in the trade; and who wanted 
the plan put in operation. 


It is now organized, perfected and in operation. It is 
open to you for your protection and benefit, and to save 
you from direct losses. It is the——— 


WHEELER SERVICE BUREAU 


The organization of the Wheeler Service Bureau has 
been described by canners, wholesale grocers and brokers 
alike as the greatest forward step that has been taken in 
the industry for years. 


It is now practically impossible for a Canner to operate 
at his full and proper margin of net profit without the 
protection and benefit of the Wheeler Service Bureau. 
If you haven’t already subscribed, send for full particulars. 
Just say: Send booklet and full particulars of the 
‘“‘Wheeler Service Bureau.’’ The subscription fee is so 
small, it is trifling. Write today. Do it now. 


WHEELER SERVICE BUREAU 


280 BROADWAY = - NEW YORK CITY 
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THE CANNING TRADE. 


SCREW CONVEYORS 


CALDWELL “HELICOID” SCREW CONVEYOR with flight rolled from a single sttip of metal, no laps or rivets to 


catch or tear your product. Internal bushings permit interchange with corresponding sectional flight conveyor, the same 
standards being preserved. From 3 inch to 16 inch diameter in black or galvanized steel. 


STEEL CONVEYOR TROUGHS black or galvanized, plain or perforated bottoms. 
Box ends, countershaft drive ends and conveyor hangers. 
A complete line of ELEVATING, CONVEYING and POWER TRANSMITTING MACHINERY. 


H. W. CALDWELL & SON CO. 


CHICAGO, 17th & Western Ave. 
NEW YORK, 50 Church St. 


CANTON BOX COMPANY 


2501 to 2515 Boston St. Baltimore, Md. | SIT DOWN! 


_Made up or in Shooks. Cargo or Carload. dewa to their work 


STEEL Stools withstand practically all 
| conditions. They are proof against water, 


oil, grease, fire, and wear. 
_ Some enthusiastic user. say that 


No. 40 Steel Seat No. 444 is No. 44 with back 
The Baltimore Box and Shook Company ;. 2 Ot-Steel 
shy and tha al metrial wed of he bot eu for sols tach, 
901 S. CAROLINE STREET - BALTIMORE, MD. ANGLE STEEL STOOL COMPANY, Otsego, Mich. 


H.GAMSE &BRO. | 
‘GAMSE BUILDING BALTIMORE.MD. 
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THE CANNING TRADE. 


= Eureka Soldering Flux mn 


YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS. 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


— MANUFAOTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 


New York Boston, Maas. Milwaukee, Wise. 8. 0. Randall’s Son THE GRASSELLI CHEMICAL CO., LTD. 
cinnatti, Ohio cago, . Paul, Minn. 

Birmingham, Ala. 8t. Louis, Mo. Philadelphia, Pa. C. W. Pike Company Toronto, Ont. Montreal, Que. 
Detroit, Mich. New Orleans, La. ~ Pittsburgh, Pa. San Francisco Hamilton, Ont. 


Sanitary Can Machine Co. 


Non Spill Double Seamers 


Los Angeles, Cal. 


CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


DESIGNERS AND MANUFACTURERS 


LABELS AND CARTONS 


Cnicaco, DETROIT, MICH. Omana. Nex. 


LU 
FOR SALE AT FOLLOWING BRANCHES AND AGENOIES ae 
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THE CANNING TRADE. 


Mr. Canner 


We had you in mind when we originated the distinctive cleaner 


economical, we applied ourselves to the production of this cleaner which is today, proving its super- 
iority in hundreds of canneries the country over. 


So many preventable losses of quality have been overcome by the sweet sanitation 
Wyandotte Sanitary Cleaner‘and Cleanser economically provides that an order on your 
supply house will prove an unusually good investment. 


IW EVERY PACKAGE Make us prove these claims. It cleans clean. 
OF WYANDOTTE 
SANITARY CLEQHER 


aiienauatiel The J. B. Ford Co. Sole Manufacturers Wyandotte, Mich. 


Knowing your need for a safe, wholesome, sanitary cleanliness always dependable, efficient and 
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THE CANNING TRADE. 


3 ‘Only about 2° higher than 
average heat of room 


Heavy boiler plate construction of Peerless Exhaust- 
ers holds heat without undue radiation much longer 
than light galvanized iron. 


Peerless Exhausters are built with Ys inch boiler plate body 
and top to prevent radiation and keep the heat where it 
belongs—in the Exhauster. 

A water seal prevents the escape of steam where the top 
sets on the body. 

As a result, the temperature in the immediate vicinity of 
the Peerless is only about 2 degrees higher than the average 
heat of the room. 

If you want an exhauster to heat your factory don’t buy a 
Peerless, but if you want a machine to “exhaust” the cans 
with the least possible amount of steam, Peerless is the real 


Peerless boiler plate construc- 
tion about 3 times as heavy as 
light galvanized iron. 


The above enlargement shows the com- answer. 

ive diff in thick b 
en a eee ee Prepare now to prevent regret next fall. Install a Peerless 
the heavy boiler plate used for Peerless 
Exhausters and light galvanized iron con- —Money wisely invested in dull times always earns the 
struction. Needless to say very little heat greatest returns. 
the heavy Peerless boiler 


Peerless Husker Company 
519 CORNWALL AVENUE BUFFALO, N. Y. 


Peerless Exhauster 


Huskers Corn Washers Mixer-Silkers Syrupers and Briners Tomato Washers 
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Over Two Thousand 


Chisholm- Scott 


Viners 
and Five Hundred 


White Style Feeders 


in use in the United States 


These feeders do not tear the pods from the 
vines as other feeders do. 


For informatior, write the 


CHISHOLM-SCOTT CO. 


71 East State Street COLUMBUS, OHIO 
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SLAYSMAN 


THE CANNING TRADE, 


CANNING MACHINERY 


IN ALL IT’S BRANCHES 


MANUFACTURERS OF CANNING 
MACHINERY 


A. K. Robins & Co. 


(R. A. SINDALL) 
116 Market Place Baltimore, Md. 


& COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


H. D. DREYER & CO.,, Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


LAP PASTES & Pick-up GUMS 
WESTERN FOR LABELING MACHINES 
TINSTIC 


manuracturED BY WESTERN PASTE & GUM CO. 27!° $0; THROOP 


FOR SPOT LABELING ON CANS 


GO 


| | 
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THE HUSKER 


We know that alone, the great care ex- 
ercised in building the best Husker in the 
world, would not have brought the“Invin- 
cible” to its present position had not 
equal effort been placed on conscientious 
business management and fair dealing. 


Ask the Users 
They are Everywhere 


All roller chain equipped: Roll drive-- 
Knife drive--Corn carrier. 

And remember, the “Invincible” is the 
only ALL STEEL ROLL HUSKER. 


Invincible Grain Cleaner Co. 


Silver Creek, N. Y. 


Sufficient Reasons 


N ever increasing number of Can Consumers are 

realizing the complete satisfaction of their con- 
nection with us for these reasons: We are a con- 
cern of adequate size so any fear from lack of re- 
sponsibility can be eliminated—yet small enough 
for our officials to render that personal service 
which every buyer knows means quick and satis- 
factory action without the delays incident to ab- 
sentee ownership. 


SOUTHERN CAN COMPANY 
Baltimore - - - - Maryland 
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THE CANNING TRADE. 


LOWER COST 


Both are equally of great importance to your 
business this year. 


You are cutting your operating costs to a mini- 
mum. At the same time, you cannot afford to suf- 
fer a fire loss, without having adequate protection. 


Grasp the opportunity which is offered to you 
by, 


Canners Exchange Subscribers 


Warner-Inter-Insurance Bureau 


and share in the annual average saving of $6.40 
per thousand dollars of Insurance carried. This 
saving has been maintained for thirteen years. 
Over 1575 Canning Plants are participating in the 
saving which they receive in proportion to the 
amount of Insurance they carry at this Bureau. 


Send for information at once, and learn how 
this saving has been made possible. 


Address Lansing B. Warner, Incorporated 
104 So. Michigan Avenue 


Officially endorsed by National Canners Association 


MORE PROTECTION AGAINST FIRE LOSS 


CCC CCC CCC CC 
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THE CANNING TRADE. 


Cultivating friendship and _ goodwill 
customers is a mighty good in any of 


business. 


And one of the best ways of going about 


it is through the use of Embry—4- 
One Boxes. 


SERVICE 


For you can depend on Embry-4-Ones to carry 
the goods from factory to consignee without 
loss or damage and in the pink of condition. 


From heavy hardware to hats, from candy to cash 
registers, they carry them all safely, surely, 
satisfactorily. 


And the only “‘comebacks’’ are in the shape of 
repeat orders. 


In addition to saving time, labor, money and 
goods, Embry-4-One Boxes are decided as- 
sets in the maintenance of customer-good- 
will and in the building of sales. Write 
Embry Box Company, Incorporated, 828 _C 
South 20th Street, Louisville, Ky. 


2639 Boston Street 


OYSTER STEAM BOX } 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 


Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 


WORKS 


ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 


BALTIMORE MARYLAND 


First 
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Baltimore, Md. 


| = 
\ 
| 
| BX 
W > 
-4-ONE 
S Ss 
! 
N A | | 
i 
| : 
| | 
| 
| 


12 


THE CANNING TRADE. 


A First Class Label 
Stands Out 
in the Buyer’s Mind 


That’s true indeed! Take the best 
selling piece of goods on earth and 
change the label to plain black and 
white — and down drop its sales. The 
stronger the individuality of a can or 
a carton, the quicker the eye travels to 
it— and the better the mind remem- 
bers it. Mental action is picture action. 


LABELS, POSTERS 
WINDOW DISPLAYS 


The right label —right in design, 
right in color, first class in looks — 
that is our kind of labels; the sort that 
people remember. This is Color Print- 
ing Headquarters where the better 
quality of that sort of work is done at 
reasonable prices, in large runs or 
small. Will you try these products 
of ours? 


THE UNITED STATES PRINTING 
AND LITHOGRAPH COMPANY 


Baltimore, 439 Cross Street 
Cincinnati, 55 Beech Street 


Rights of Stockholders 


This up-to-date booklet.clearly explains 
many of them; also those of bondholders, 
etc. 


It Also Tells:- 


The General Rules of Trading—The Rights 
of Stock and Bond Holders—The Deposit Re- 
quirements for Carrying Stocks- How to 
Give a Broker Instructions—Broker’s Com- 
mission Charges—How to Indorse a Stock 
Certificate—How to Group Investments. 


Call, Phone or Write for No. G.T.-6 
Ask for latest available news 
on any active security 


JONES & BAKER 


Members of the New York 
Curb Market 


433 Equitable Bldg., BALTIMORE 
Telephone St. Paul 8451 


New York Chicago Boston 
Philadelphia Pittsburg Cleveland 
Detroit 


Direct Private Wires 


Don’t Soil That Attractive Label 
with an inferior Gum - Use 


“Commercial” 
Hot and Cold 


PICK UP GUM 


hey have been used by the best Canneries for 

years and have proven to be the most satisfactory 
on the market. They will not spot or discolor, sour 
or mold. Because they grip the label instantly and 
hold it tightly you get greater production. We can 
offer Low Prices and Quick Service. Order today. 


The Commercial isis Co. 


COLUMBUS, OHIO 
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‘REGISTERED TRADE-MARK 


year. Many others have repeated to a greater extent. But they did use them 
last year and so have first hand knowledge of the advantages. If they did such 
work as to warrant total equipments, as they did, they will do as well for you. 

Peas are nearly in sight—you have a little more time but not much. Act now 


and you will never regret it. 


| MEG. CO: 


BROWN BOGGS CO., Hamilton,Ont. 
Tillsonburg, Ont. P. O. Drawer 25 SILVER CREEK, N. Y. BERGER & CARTER CO 


San Francisco, Cal. 


.One firm, after using this machine last season, has purchased ten more this 


“We ] Our Label 


of Artistic erit for Comm ial Value. 


Stecher Lithographic @. 
Rochester NY. \ 
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Strength! 


Corrugated and solid fibre shipping 
boxes packed with 24 No. 3 cans Toma- 
toes, weighing 61 lbs. each, stacked to the 
roof, nineteen high, on the cobblestone 
floor of the U. S. Quartermaster’s ware- 
house at Antwerp, Belgium. After be- 
ing loaded at Baltimore, Md., and un- 
dergoing transfer and handling at Locust 
Point, Md., Jersey City, Brooklyn, Bor- 
deaux, France, Bassens Bordeaux Yards, 
andjAntwerp, checked 


98.2% QO. K. 


The bottom box of the completed pile is 
supporting a load of 1,098 poends. 


Fibre Boxes 


take up 117% less room, reduce freight 10% ac- 
count lighter weight, save 10% to 15% in damage 


Write for particulars 
THE CONTAINER CLUB 
Manufacturers Chicago 


( 


THE CANNI TRADE. 


